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General Instructions :

(1) Answers to questions carryiriy3 marks should not exce&®-40 words.
(2)  Answers to questions carryidg5 marks should not exced&®-80 words.
(3) Answers to questions carryirfigmarks should not excedd0 words.

(4  Attempt all parts of a question together.
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1. How does marketing help a firm to build goodwill in the market ? 2
faqume, SR # ol sraEm @t @nfa e e H R YR gemEar B §

2. What is meant by the selling concept of marketing ? 2
foqurr 2t faeht sraemoT & 7 Tt ®

3. State anywo functions of lower-level management. 2
e ya e & @i & HE qarsd |
4. What is meant by ‘economic environment' of business ? 2

AT & ‘3R ATareRor | T 9  ?

5. Enumerate antwo functions of a supervisor. 2
TE % foheel § BT Bl MM BT |

6. "All managers are leaders, but all leaders are not managers." Do you agree with this
statement ? Give arifiree reasons in support of your answer. 3
AT gaege AT B &, 9% A AT g Tel Bl |7 T T 9 %A § WeAd & 2 o
I & g | FrE A BReT ST |

7. Enumerate anthree market related factors that should be kept in view while taking
decision on the choice of channels of distribution of any product. 3

ol IUTE & TeRoT |1 T JAT hid F9Y 519 I el Jeehi i & § W1 =12y
I ¥ fReel @R T IO i |



10.

11.

State anyhree features of Public Relation. 3

EREECICIIEIRE L REN LRI ER

An organisation follows the principles of management. What are the adverse effects
of each of the following principles of management on the organisation ?

() Unity of command,
() Order, and

(i) Stability of Tenure of personnels 3

Tk HIe, T~ & [Tl T I Hial & | §ed W g & Starad I (G &1
iR THIT T BT & ?

() e #r T,
(i) =, Ug

(i) FHERET & HER § R

How does motivation improve the efficiency of workers in an organisation ? Give any
three points 3

forell ETo § AR Afient &l FRIGIAAAT - FT THR GURAT © ? HI5 A fag 4T |

You are the representative of workers in a factory and want to impress upon the
management the need for introducing time-rate system in place of existing piece-rate
system of wage payment. Whadur reasons would you like to give to the

management to justify your viewpoint ? Explain, in brief. 4

3 forelt e § At & gfafiT € 99 ST et W a8 T9E S[aAT Ied € {6 adq

FIITAR A5 YO fafer & T O F9araR A9l Iar fafer ARl S | Gaweiehi Sl 3TaT
gfteapior Sfad R A & 7 T B9 § 4R SR A7 AT 7 Faq § ARer Hif |
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13.

14.

15.

Distinguish between the features of National Stock Exchange of India (N.S.E.I) and
Over The Counter Exchange of India (O.T.C.E.l.) on the basis of

() size of company
() securities traded,

(i) settlement, and

(v) objective. 4

() FET FT ADR,

(@) T B el g,
(i) foer, o

(v) w2,

& SR 9 YR T TS SR IR (TH.0H.2.31E.) 997 3R 3 #reved uae—] i1 3fvsar
(37131 A1.2.31E.) &t faroareti § ST T iy |

"Securities and Exchange .Board of India (SEBI) is the watchdog of the securities
market." Do you agree ? Giveur reasons in support of your answer. 4

“ae gfayfa e fafema g (&) gfasfa 9 @ Rausd € 17 T oY Fend & 2 oTI I
% 9T § AR HROT R |

Describe, in brief, Taylor's principles of
() Science, not the rule of thumb, and

() Harmony, not discord. 4

SR & R

() fasm, 7 fop wigantean, @m
(i) ww==, 7 6 AAYE,

FH AT § IO HIfoTT |

Define the term 'Organisation Structure' and enumeratthegg/considerations to

be kept in mind while building an organizational structure. 4
TS T, BT ARATT ST FAT T S & T & 997 & 8 @ arall el de arat

0 T BT |



16.

17.

18.

19.

20.

21.

"Controlling helps in achieving objectives of the organisation and improving
employees’ morale.” Explain this statement, in brief.

“FRI=TOT, ST & IET I W qAT HHIATRAT BT FAIT 96 H Gerar il & 1”7 39 Ha
DI H&T § ARAT HIT |

Explain anyive points of importance of financial planning.
foit e & wew & fohel Wi famgatl & @ i |

You are a newly appointed finance advisor in a company and found that the company

5

is over-capitalised. The management does not agree with your findings. Convince the

management by giviniive reasons in support of your viewpoint.

ST foRdT et # g Fga o ddeer € e o 9 o we Sfadsied § | ga
I epet § HeHd el © | ST Sieehior & TS § HIE Ui BRYT 3d g0 99 Pl fasar
feamea |

5

"Management is regarded as fully-developed profession.” Do you agree ? Give

reasons.

“gaeer ot w0 {IRRIT U FHE AT & 17 T ST FEHd & ? BIROT g |

Explain anyfive positive impacts of globalisation and liberalisation on business and
industry in India.

ARA ¥ fI9T@mdienior Ud SErIeIoT T SFaamd T JAN WX STgha THEl § § s Wil TH1al &1
I I |

Why is the employees' training necessary in an organisation ? Explain in brggk any
reasons.

OR

Explain, in brief, anysix steps involved in the selection procedure of employees.

foRdT FTee # FHaIRAT T UTTE0T T AEYS & ? ool B HRON T Had | o iy |
g
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23.

24.

Explain, in brief, anyix remedies available to consumers under the Consumer
Protection Act, 1986. 6

OR
Explain, in brief, anyfour rights of consumers as provided under the Consumer
Protection Act, 1986.
IYHTRIT TR0 AT, 1986 & ST SUHIKATS I U fohel B SUARI ol dad
H e Hid |
HYqqQU
IYHTRIT HXE0T ST, 1986 & ST=RId SUHIEATST bl IUAS feheel AR SIEIHRI &l Fag
H e Hid |

Explain the various factors which should be considered before taking decision on the
choice of a particular medium of advertising for a product. 6

OR

You are the marketing manager of a company manufacturing toy car. Which media
would you choose for advertising your product ? Explain in brieffiaayeasons in
support of your answer.

el ITE % folT Uep faISTe Fr=iToT A1eg™ &7 1 & | Yo (91 (A= =aehl sl & § T
MY ITeh! ATEAT HiTT |
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Explain, in brief, angix features of planning. 6
OR

Defining 'organisational objectives' is the first step in the process of planning.
Explain, in brief, the other steps of this process.

e 1 Tl 8 [aQuarsti & gaT ¥ = s |
ST
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25.

Distinguish between formal and informal organisations on the basis of
() formation,

(i) purpose,

() structure,

(v) behaviour of memebers,

(v) stability, and

(vi) adherence to rules.
OR

"Authority can be delegated but accountability cannot.” Explain the statement.

() ==,

(i) =z,

(i) =,
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