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ÍÛæ˜Û¶ÛÛ : ¼ÛμÛÛ ¸ÛóÊ¶ÛÛé ºõÁõÜ›÷¿ÛÛ©Û ™öé …¶Ûé ©Ûé¾Û¶ÛÛ ÍÛÁõ”ÛÛ •Ûä¨Û ™öé. 

 

1. È¿ÛæÐüÁõ˜Û¶ÛÛ …é¤øÅÛé ÉÛä× ? È¿ÛæÐüÁõ˜Û¶ÛÛ¶ÛÛ ªÛ¨Û Í©ÛÁõ ÍÛ¾Û›÷ÛÈÛÛé. ªÛ¨Û Í©ÛÁõ¶ÛÛ È¿ÛæÐüÛ©¾Û�õ ÍÛ×̃ ÛÛÅÛ¶Û 
Ü¶Û¨ÛÙ¿ÛÛé¶ÛÛ× ÅÛ“Û¨ÛÛé ÈÛ¨ÛÙÈÛÛé. (20) 

…¬ÛÈÛÛ 

 ‘È¿ÛæÐüÛ©¾Û�õ ÍÛ×˜ÛÛÅÛ¶Û’ ÉÛ¼−ùÍÛ¾ÛæÐü Í¸ÛÌ¤ø �õÁõÛé. È¿ÛæÐüÛ©¾Û�õ ÍÛ×˜ÛÛÅÛ¶Û ¾ÛÛé¦éøÅÛ¶ÛÛ× ˜ÛÛÈÛàÄõ¸Û …×•ÛÛé ÈÛ¨ÛÙÈÛÛé. 
È¿ÛæÐüÛ©¾Û�õ ÍÛ×˜ÛÛÅÛ¶Û¶ÛÛ× ÅÛÛ½Û …¶Ûé ›÷Ûé”Û¾ÛÛé −ùÉÛÛÙÈÛÛé. 

 

2. ‘� ×õ¸Û¶Ûà¶Ûä× œ÷ÈÛ¶Ûμ¿Ûé¿Û ½ÛÛÜÈÛ …ÜμÛ�õÛÁõà �õÛ¿ÛÛë¶Ûä× ¾ÛÛ•ÛÙ−ùÉÛÙ¶Û �õÁéõ ™öé’. ˜Û˜ÛÛë. (20) 

…¬ÛÈÛÛ 

 −äùÁõÛé•ÛÛ¾Ûà ¸Û¿ÛÛÙÈÛÁõ¨Û …é¤øÅÛé ÉÛä× ? �õÛ¿ÛÙ�õÛÁõà ¸Û¿ÛÛÙÈÛÁõ¨Û¬Ûà ©Ûé �éõ¤øÅÛé …×ÉÛé Ü½Û¶¶Û ™öé ? …é�õ¾Û …¶Ûé 
¸Û¿ÛÛÙÈÛÁõ¨ÛÛé ÈÛ˜˜Ûé¶ÛÛé …Û×©ÛÁõÍÛ×¼Û×μÛ −ùÉÛÛÙÈÛÛé. 

 

3. ‘Š²Ûé•Û¾ÛÛ× ÐüÁõàºõÛˆ¶Ûä× ÍÈÛÄõ¸Û …¶Ûé ¸Ûó¾ÛÛ¨Û ¸ÛÛ×˜Û ¼ÛÇÛé ¸ÛÁõ …ÈÛÅÛ×Ü¼Û©Û ™öé.’ ¸ÛóÜ©ÛÍ¸ÛμÛâ ¼ÛÇÛé �éõÈÛà Áõà©Ûé 
È¿ÛæÐüÁõ˜Û¶ÛÛ¶Ûä× –Û¦ø©ÛÁõ �õÁéõ ™öé ©Ûé ˜Û˜ÛÛë. (20) 

…¬ÛÈÛÛ 

 ¸Û¿ÛÛÙÈÛÁõ¨Û¶ÛÛ ¸ÛÜÁõÈÛ©ÛÙ¶ÛÛé¶Ûà ÍÛ×½ÛÜÈÛ©Û …ÍÛÁõÛé¶ÛÛé ©ÛÛ•Û ¾ÛéÇÈÛÈÛÛ �õˆ …ÛμÛÛÁõ¨Û ¸Û±ùÜ©Û…Ûé ÈÛ¸ÛÁõÛ¿Û ™öé ? 
ÜÈÛÜÈÛμÛ ¤éø�õ¶Ûà�õÛé¶Ûä× ¼ÛÇ …¶Ûé ¶Û¼ÛÇÛˆ…Ûé −ùÉÛÛÙÈÛÛé. …ÛμÛÛÁõ¨Û ÍÛ×˜ÛÛÅÛ¶Û¶ÛÛ× …–ÛÁõÛ …¶Ûé ¾ÛÐü«ÈÛ¶ÛÛ 
¸ÛÛÍÛÛ −ùÉÛÛÙÈÛÛé.       

 

4. �õÛé¸ÛÛëÁéõ¤ø �õ“ÛÛ¶Ûä× È¿ÛæÐüÛ©¾Û�õ ÜÈÛÊÅÛéÌÛ¨Û Ü¼Û¡ö¶ÛéÍÛ …é�õ¾Û �õ“ÛÛ¶ÛÛ È¿ÛæÐüÛ©¾Û�õ ÜÈÛÊÅÛéÌÛ¨Û¬Ûà � éõÈÛà Áõà©Ûé 
Ü½Û¶¶Û ™öé ? Ü¼Û¡ö¶ÛéÍÛ …é�õ¾Û �õ“ÛÛ…é È¿ÛæÐüÛ©¾Û�õ ¸ÛÍÛ×−ù•Ûà¶Ûé ÉÛ�¿Û ¼Û¶ÛÛÈÛÈÛÛ ÍÈÛÛé¤ø ¸Ûè¬¬Û�õÁõ¨Û¶Ûà 
½ÛæÜ¾Û�õÛ Í¸ÛÌ¤ø �õÁõÛé. (20) 

…¬ÛÈÛÛ 

 ÈÛÛÜÌÛÙ�õ Š°éùÉÛÛé …é¤øÅÛé ÉÛä× ? ÅÛÛ×¼ÛÛ •ÛÛÇÛ¶ÛÛ Š°éùÉÛÛé¶Ûà Š¸ÛÜÍ¬ÛÜ©Û¾ÛÛ× ÉÛÛ ¾ÛÛ¤éø ÈÛÛÜÌÛÙ�õ Š°éùÉÛÛé ›÷ÄõÁõà            
™öé ? ÈÛÛÜÌÛÙ�õ Š°éùÉÛÛé �õ¿ÛÛ �õÛ¿ÛÛë ¾Ûæ©ÛÙ �õÁéõ ™öé ? 
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5. È¿ÛÈÛÍ¬ÛÛ©Û×ªÛà¿Û ÍÛ×Í�õÛÁõ (�õÅ˜ÛÁõ) …é¤øÅÛé ÉÛä× ? È¿ÛÈÛÍ¬ÛÛ©Û×ªÛà¿Û ÍÛ×Í�õÛÁõ¶Ûä× ¾ÛÐü«ÈÛ −ùÉÛÛÙÈÛÛé. È¿ÛæÐüÁõ˜Û¶ÛÛ 
ÍÛ×Í�õÛÁõ ÍÛ×¼Û×μÛ¶Ûä× ÍÛ×˜ÛÛÅÛ¶Û �õÁõ©ÛÛ× �éõ¤øÅÛà�õ ¸ÛÜÁõÜÍ¬ÛÜ©Û…Ûé¶ÛÛé ÍÛÛ¾Û¶ÛÛé �õÁõÈÛÛé ¸Û¦éø ™öé ©Ûé Í¸ÛÌ¤ø �õÁõÛé. (20) 

…¬ÛÈÛÛ 

 ½Ûé−ù Í¸ÛÌ¤ø �õÁõÛé : (•Û¾Ûé ©Ûé ¼Ûé)  
 (i) •ÛóÛ¶¦ø È¿ÛæÐüÁõ˜Û¶ÛÛ …¶Ûé �õÛ¿ÛÙ�õÛÁõà È¿ÛæÐüÁõ˜Û¶ÛÛ.  
 (ii) …é�õ¾Û¶ÛÛ× …Û×©ÛÜÁõ�õ ÜÈÛÊÅÛéÌÛ¨Û¾ÛÛ× �õÛ¿ÛÙ�õÛÁõà …Ü½Û•Û¾Û …¶Ûé ÈÛéÅ¿Ûä˜Ûéˆ¶Û …Ü½Û•Û¾Û. 
 (iii) …¾ÛÅÛ …×� äõÉÛ, È¿ÛæÐüÛ©¾Û�õ −éù”ÛÁéõ”Û (©Û� éõ−ùÛÁõà) …¶Ûé ÜÈÛÜÉÛÌ¤ø ›÷Û•ÛèÜ©Û. 
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1. What is Strategy ? Describe the three levels of strategy. State the characteristics of 
strategic management decisions at the three levels. (20) 

OR 

 Explain the term ‘Strategic Management’. Describe the key components of the 
Strategic Management Model. State some benefits and risks of strategic management. 

 

2. ‘The Company Mission guides future executive action.’ Discuss. (20) 

OR 

 What is remote environment ? How does it differ from operating environment ? State 
the interrelationship between the firm and these environments ? 

 

3. ‘The nature and scope of competition in an industry depend on five forces.’ Discuss 
how competitive forces shape strategy. (20) 

OR 

 What forecasting techniques are used to assess the probable impact of environmental 
changes ? State the strengths and weaknesses of the various techniques. Also state the 
critical aspects in the management of forecasting. 

 

4. How does strategic analysis at the corporate level differ from strategic analysis at the 
business level ? Explain the role of SWOT analysis as a tool facilitating strategic 
choice at the business level. (20) 

OR 

 What are annual objectives ? Why are annual objectives needed when long-term 
objectives are already available ? What functions do annual objectives serve ? 
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5. What is Organisational Culture ? State the importance of Organisational Culture. 
Explain some situations a firm might face in managing strategy - culture relationship. (20) 

OR 

 Distinguish between : (any two) 
 (i) Grand strategy and Functional strategy. 
 (ii) Functional approach and value-chain approach in internal analysis of the firm. 
 (iii) Implementation control, strategic surveillance and Special Alerts. 

     


