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MCX-01

Marketing Management
(New Course)

Time : 3 Hours] [Total Marks : 100

Instruction : All questions carry equal marks.

=

Explain Marketing Management Process in detail.
OR

1.  Discuss in detail the contents of Marketing Plan.

2. Write short notes on (any four) :
(1) ldentifying the Competitors’ strategies.
(2) Assessing the Competitors’ strengths and weaknesses.
(3) Types of Competitors.
(4) Estimating the Competitors’ reaction pattern.
(5) Selecting Competitors to attack and avoid.
OR

2. What is a New Product ? Discuss in detail the stages for developing a New Product ?

3. (@ Whatis Marketing Research ? Explain the role of Marketing Research in
Marketing Management.

(b) Explain the limitations of Marketing Research.
OR
3. Write short notes on (any four) :
(1) Research Design
(2) Types of Research
(3) Ethical issues in Research
(4) Types of charts used in report

(5) Type of samples.
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4. (@) Define International Marketing. Discuss the causes for the growth of
International Marketing.

(b) Differentiate between International and Domestic Marketing.
OR
4. Write short notes on (any four) :
(1) Differences of language and colour in International Marketing
(2) Benefits of Multinational Corporations
(3) Bribery in International Marketing
(4) International Marketing of Technology
(5) Standardisation vs. adoptation

5. (@) Whatisa Service ? Explain the characteristics of a service.
(b) Explain the steps in the positioning of a service.
OR
5. Write short notes on (any four) :
(1) Importance of service marketing
(2) Core and supplementary services
(3) Service as a process
(4) Managing demand of services
(5 Product and Service
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