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This paper is of two hundred (200) marks containing four (4) sections.
Candidates are required to attempt the questions contained in these sections
according to the detailed instructions given therein.
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SECTION - 1
Qug -1

Note : This section contains five (5) questions based on the following
paragraph. Each question should be answered in about thirty (30)
words and each carries five (5) marks.
(5x5=25 marks)

e : T4 T H frefafad sese W e[ Ui (5) W9 § 1 Tesh 9 &l W
T A (30) Vel W ST T UAE WA Ui (5) A w1 T
(5x5=25 3iah)

The concept of social responsibility is not new. Although the idea was already considered
in the early part of the twentieth century, the modern discussion on social responsibility
got a major impetus with the book “Social Responsibilities of Businessmen” by Howard
R. Bowen, who suggested that businesses should consider the social implications of
their decisions. As might be expected, there is no complete agreement on the definition.
In a survey of 439 executives, 68 per cent of responding managers agreed with this
definition : “Corporate social responsibility is seriously considering the impact of the

company’s actions on society.” (John L. Paluszek)

A concept that is newer, but still very similar to social responsibility, is social
responsiveness, which in simple terms means, “the ability of a corporation to relate its
operations and policies to the social environment in ways that are mutually beneficial

to the company and to society”. (Keith Davis and William C. Fredrick)

Both definitions focus on corporations, but these concepts should be expanded
(i) to include enterprises other than businesses, and (ii) to encompass relationships
within an enterprise. The main difference between social responsibility and social
responsiveness is that the latter implies actions and the “how” of enterprise responses.

In this discussion, the terms will be used interchangeably.

HIeh IR hl STALRON & Tl &1 T el Irares] o IRFEveh s H 360 W9 ¥
2 foam foman o o, dare R, deH fafea are wifafafafest e foasmaie sives qeas
% YRH= FHTSeh IAartad § Hafyd gfe foam famst @ yae g faen) 5§
&Ik | Slio 1 I g foan for et ot s1om foteli < |rmifSies gwmEl 6l e o T =i
Sten fof eTuferd €, sEeRt IRV WX Ul WeAfd el 8| 439 HEHN UeIHEREl W Ry T
HALU H IR <A AT 68 TfawTd Jarehi = 56 IRTT ¥ Wed  Siar : * §HS WU o6 e
% g9E R TRaEs foeR @ (wfe) fm amfee swafaa w5 g wa €
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GEAERGEED

YIS egeidl STUTIhd Teh 7ol ] |1k q1fercel shi STERON § STcfereh fHefd-Serdt
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YR F Geferd o &t 1l 1 Grgar S I qen guTet ol o foe emveRr @
(st 2faw aen fafeem . Theftew) SF Jfmd fmi R Sfwa § afe 51 erauroned §
T foar fopan i =nfew

() HIEE & AfRE T 3TH HI FAfAd S AMed |
(i) W SIS H ST Hae 1 Hl THER AT =1 |

ISR ITREII TS WIS G acHehdl & o I8 Y& 3T<R ¢ foh WA TeaIcehal
T ITW & YA o hr q1  hH h’ AfAfed T 39 ufmat § ST TR SR uRedH g €9 o
feran SR

Based on the contents of the above para, answer the following questions :
WIS U0 % T § = gl % s e

1. How and when the concept of social responsibility got major impetus ?

TSI TSI hi STALRON bl el TR HY Yo YiedTe e ?
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2. Is there complete agreement on definitions of social responsibility ?

T | ST T R T qof eafa o+t 2

3.  What is the newer concept of social responsibility ?

TS STRETIIE i STISTIERA Tole STALRUT -7 © 2
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4.  What is the main difference between social responsibility and social responsiveness ?

TS SIfae aem WIS GeqauicHehdl STIERuN | 91 3T § 2

5.  What was the result of the survey of executives ?

FRIHR IR o Tl a1 i1 1 IRome 9rg g3t ?
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SECTION - II
Lug —1I1

Note : This section contains fifteen (15) questions each to be answered in
about thirty (30) words. Each question carries five (5) marks.

(5x15=75 marks)

e 3 @S H E-uig (5-5) 3fehi & Ugg (15) U9 &1 Toieh U9 ol I
T A (30) TSl H TUfad €1 ek e Ure (5) ekl 1 ¥ |

(5x15=75 31eR)

6.  State the incentives offered for the development of small enterprises in the Union Budget
2005-06.

HRI TSI 2005-06 H T IeHI ok fowd o faw fod S et Ui o1 38 Sl
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7.  What are the main areas of reforms in the public sector ? Explain.

refsiieh &5 § GUR % q&F &5 i 9§27 HueEd

8.  What do you mean by financial leverage ?

forar-foals | 219 == 9ued € 2
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9.  Define the term stock-split.
wep-favrer (fore) =it wfwmn <

10. Define stagflation.
HERIT ol TR |
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11. Define price-leadership under oligopoly.
STCUITHERR o ST HIAd—-Ige ol TR i |

12. In what kind of situations will you prefer secondary data ?

o uftfearfaal & o9 fediae S99t (/1) 1 Frerfiehar <7 2
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13. State three applications of chi-square test.

TR 3 ¥ A S w1 e

14. How does ‘corporate governance’ help in achieving the objectives of an organisation ?

Teh G o A&} bl T H 191 T fohd YR e § 2
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15. Name different theories of motivation.

1o o fafisr fagrai o 9™ =@ |

16. What is ‘interest coverage’ ratio ?

IS el (fIER) 3Turd @1 2
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17. State the reasons for ‘material volume variance’.

‘IrR-21eh R fafirerar o shor 9dT |

18. What is career planning strategy ?

iR TS e 1 § 2
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19. Mention three major differences between commercial banks and co-operative banks.

IR Sehi qeN HEehI Aokl o afiel A @ ST Jad |

20. Define ‘hedging’.
*3fS’ Yt aftumen Sifs |
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SECTION - III
Qug —II1

Note : This section contains five (5) questions from each of the electives /

21.

22.

23.

24.

25.

specialisations. The candidate has to choose only one elective /
specialisation and answer all the five questions from it. Each question
carries twelve (12) marks and is to be answered in about two hundred

(200) words.
(12x5=60 marks)

34 TT H Yo Ufessh ot/ fakivmar @ i (5) W ¥ 1 s1eefl 1 e
Teh Ve St/ TaRIo=an ol e S5t | 9 U1l Yol 1 ST &1 T
T NG (12) 3Tehi 1 § o SEh! I AT <1 11 (200) T=ai H e7aferd €1
(12x5=60 31eh)

Elective - 1

(Accounting and Finance)
faehea —1
(TR an fawr)

State the needs and importance of Human Resources Accounting in a large business
organisation.

TS TR GSH H A HHIEA &Ik i AI9Iha U6 Hed oar |

Differentiate between money market and capital market.

ST~ SN AT GST-oTSTR o HEF 3T o3y |

How do the venture capital funds help an entrepreneur ?

FR Hiee-ThUeq T STHT HT Tedl H Hd § 2

Explain the procedure of issuing GDRs.
TSI R, ST R i Hfshal ot ST HhifsTe 2

Critically examine the achievements and failures of Accounting Standard Board in
setting accounting standards.

TG A o 0T § TRl A TS i SUCTsHdl ae fawarareti &1 A
&I hifeld |

D —0805 15 P.T.O.



21.

22.

23.

24.

25.

21.

OR / 1%t

Elective - II
(Marketing)

faerca—11
(fauur)

Explain the factors which you will take into consideration for market segmentation.

ISR ULl o foau 39 59 qeail ol & | Wil SHeh! Sare i |

Describe various pricing strategies a marketing manager can adopt to increase market
share.

Toh TorquA gerersh STSIR-¥RR gfg =g e fafye sima-Setaiet &l STaamm 2 faero <)

What do you understand by distribution channel ? What factors would help the manager
in the choice of the channel ?

faqor =t 9 279 RN GHA € 2 9ol o 99 H Yok o fold shiF ¥ dcdl Hedeh 8l 2

What is market penetration ? Discuss its implications with appropriate example.

SSIR-BSA 1 8 ? SUYH ST Ffed $Hh YTal bt == shiferd |

Discuss the steps to be taken by the marketing manager for launching a new consumer
product in the market.

IR H Teh T3 SUHHI-3E dH & AU fauuE Yereres gi S8 SH aTel hedi &1 ==
HIfT |

OR / 3AYar
Elective - III

Human Resource Management
ferehed — 111
(WTE HETET Yo )

Differentiate between recruitment and selection. Explain the systems approach to
selection of employees.

ol qem =F H 3T T hIC | HHANE! o =I7 g SO S areft faeag-ui= &t
AT i |
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22.

23.

24.

25.

21.

22.

23.

What is the difference between Training and Human Resource Development ? Why
training is essential in a competitive world ?

YfSreror qen He GEree o § o o= ® 2 wiaensicress fava o wftteror 4} e1fard &2

Describe the performance appraisal process. Do you think that managers should also
be subject to performance appraisal ?

TSI Jedioha Fishal o1 G0 | I 39 Trad § fob Terereni ol +ff Shriamn Jeaied 9
TSRAT =fET ?

What is the need for co-operation between labour-unions and management ?

T G T-Uehi o HE FgAN hl T STl & ?

Examine the suitability of privatisation of pension funds.

TRH-HE o TSI T ITIHAT 1 TH T |

OR / 3traT

Elective - IV

(International Business)

fasrca—1v
( 3P UR)

“W.T.O. rules make life easier for all”. Elucidate.

“gay 3ol T Tt & faw Sfiam =l o1 oA €' -same #i |

“Increased foreign trade means increased challenges to developing countries like India”.
Comment.

‘g g foeet =R o1 o1 € wRa S faenrasiiar 39 o fera st &g gAifae - fooon &Y

What are the implications of foreign currency crises on international business in
underdeveloped countries ?

sTeqfaentad <o B facsit g1 Hehe o1 STAUSId SATIR WX 1 TS 2 ekl & 2
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24.

25.

21.

22.

23.

24.

25.

What do you mean by fixed and flexible rates of foreign exchange ? Explain factors
causing fluctuations in exchange rates.

forett fafm=r & feer e ufted=eiier X o9 o= Tme €2 faf g X H 3aR 9 & wR
el k1 I RIS |

Define ‘exchange control’. Discuss the objectives and methods of exchange control.

fafrra fra=ror =1 ufenfag sifsw fafma e & st o faftrs ot ==t sifse

OR / 1%t

Elective - V

(Income-Tax Law and Tax Planning)
fawea—-v
( TR qT e )

How will you determine residential status of an individual ?

forit =afs o) eTeme feafq o fasior omg 78 =3 ?

How is taxable income computed ? How is tax liability calculated ?

FHETT AT Y TOAT HY hY S 2 F-II I T HY Y St § 2

How will you treat housing loan in the computation of income tax ?

TSR TUMT o e H Te- 0 W HY foam &3 2

What are the powers of the Central Board of Direct Taxes ?

A oIS AT SRR SIS & TRl ol 38R hifsT |

How can a political party claim exemption under section 13 A of the Income Tax Act ?

SR AT o 3T=% 13 A o 3T Teh YSHITdh o1 B2 ol STa hil Y Fehell © ?
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SECTION - IV
Qug—-1V

Note : This section consists of one essay type question of forty (40) marks to

26.

be answered in about one thousand (1000) words on any of the
following topics. This question carries 40 marks.
(40x1=40 marks)

TH WU UHk =g (40) ekl 1 oS 99 © forden s f=fafad
fawai & | el Toh 9T, AT Uk 9K (1000) vsgi | 3TUferd B
(40x1=40 3{e)

State the objectives of corporate disclosure. Discuss the recent trends in the corporate
disclosure with special reference to social reporting.

T gl & I dary | g fAifdn & < § e g i smfes
gl st ==l hifeTT |
OR / 31eran

“The business organisations in India operate in a fragmented market”. Comment what
should a business organisation do to become a market leader in fast moving consumer
goods (FMCG) market ?

ARG H SATIHe TS Sl fTe S § 1 T 2 | g foafa suyn s e 8
TSR A 9 o Tl SATEE1eh TS i 1 il A1, 2
OR / J1an

Discuss the main issues relating to financial sector reforms in India. Identify the future
challenges in this regard.

IRa ¥ ot &= gari < Heie H g1 STl ot e shitee | 39 Faae | Afasy st gAtfaal
Y HIfST
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