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Instructions for the Candidates

Write your roll number in the space provided on
the top of this page.

Answers to short answer/essay type questions are
to be given in the space provided below each question
or after the questions in the Test Booklet itself.

No Additional Sheets are to be used.

At the commencement of examination, the question
booklet will be given to you. In the first 5 minutes,
you are requested to open the booklet and
compulsorily examine it as below :

(i) To have access to the Test Booklet, tear off the
paper seal on the edge of this cover page. Do not
accept a booklet without sticker-seal and do not
accept an open booklet.

(ii) Tally the number of pages and number of
questions in the booklet with the information
printed on the cover page. Faulty booklets due
to pages/questions missing or duplicate or not
in serial order or any other discrepancy should
be got replaced immediately by a correct booklet
from the invigilator within the period of 5
minutes. Afterwards, neither the question
booklet will be replaced nor any extra time will
be given.

Read instructions given inside carefully.

One page is attached for Rough Work at the end of
the booklet before the Evaluation Sheet.

If you write your name or put any mark on any part
of the Answer Sheet, except for the space allotted for
the relevant entries, which may disclose your
identity, you will render yourself liable to
disqualification.

You have to return the Test booklet to the
invigilators at the end of the examination
compulsorily and must not carry it with you outside
the Examination Hall.

Use only Blue/Black Ball point pen.

Use of any calculator or log table etc. is prohibited.

10. There is NO negative marking.
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NOTE: This paper is of two hundred (200) marks containing four (4) sections.
Candidates are required to attempt the questions contained in these sections
according to the detailed instructions given therein.

e I YITS 1 EY (200) ekl AT & T TEA o) (4) WS &1 AT il 371 o HTea
YAl hT ST 3TeNT fed T forga FE9il o SIER ST &)
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SECTION - 1
Qug -1

Note : This section contains five (5) questions based on the following

paragraph. Each question should be answered in about thirty (30)
words and each carries five (5) marks.
(5x5=25 marks)

T4 T H frefafad sese W e[ Ui (5) W9 § 1 Tesh 9 &l W
T A (30) WS A omuferd B Wik WY U™ (5) 3Rl W ¥
(5x5=25 3ieh)

According to Bell, the most significant characteristics of the emerging information society
comprise the following :

()
(b)

The change from a goods-producing to a service society, including a particularly rapid
growth of “health, education, research and government services’” and high tech industries.

The centrality of the codification of theoretical knowledge as the source of innovation
in technology and policy formation. IBM is ‘the paradigmatic corporation” of the science
based industries at the end of the twentieth century : the university is ‘the primary
institution of the post industrial society’.

The (related) creation of a ‘new “intellectual technology” as a key tool of systems analysis
and decision theory” based on new theoretical knowledge, computerisation, formal
rules and procedures ; it involves new methods, which ‘seek to substitute an algorithm
(i.e., decision rules) for intuitive judgements’ ; it involves the codification of knowledge
into abstract systems of symbols and the primacy of theory over empiricism (in addition,
the computer has made new economic models, large - scale planning and conscious
decision - making more possible : the “management of complexity”).

The strengthened role of science and cognitive values as a basic institutional necessity
of the society.

The tendency to make decisions more technical brings scientific or economic experts
more directly into the political process, the growing role of service professional favours,
a declining role of the market mechanism and the negative effects of its fluctuations
and insecurities; shifts from an ‘economising’ towards a “sociologising” ethos.

The deepening of existing tendencies towards the bureaucratisation of intellectual work
may create strains for the traditional definitions of intellectual pursuits and values.

These changes are further promoting a more meritocratic system, where rewards and
power are based on merit (due to the erosion of the importance of wealth or property
based inequalities).

The creation and expansion of a technical intellegensia raises crucial questions about
the relation of the technical to the literary intellectual.

S o STTAR YA S 1Al FHIS o 38T o Aeequl &l FHfafad and Saiae © :

()

T IS THIS § Yl &7 a1l TS H uRad= | 39y e, ey, SEaE, 9t dard ue
I qehTent Sarl o1 ToRTET § oSt 9 fasm i g1
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(b) STk T F HISIH I Fead Toh1eh SR Afd 0 § TagadT 1 & &1 378 TA.
Roet WS F 3 w1 fagm W | &M w1 Wiedifer Fmvem g1 fovafarmed s®
AT TUS &% H&A TN €

(c) & dlfgeh qhriieh o1 Yo ¢ HgI<ieh JM, Hr, Tk o AR faftrei w= anenfa
e faverr iR fAuiaes fagr o o Ul § 1 598 Fesiyd i o faw 7€ vsfoat
S weiriRer (1etq fotess ) & Tmme St €, SOH M o hISIshul T Ydiehi shi 3T
e | q STHVEdE W Au fagr &1 uftedd miie €1 sHh Wy &, HEeX A A offiis
Hied, Jed TR i ASHY R FAEIE o/ o 1fere Hora & T €, Stfecrarqol yeieHT i
ERIAERIES

(d) foIM iR HFIHs gedii ot Heequl fHeR! THIS i ol YL Saeaehd |

(e) Tl = s1fireh qehrieh! oM ot Jgfd = TSI H oifeni X STefemes fomiomil &l 9ot 9
feeh ST-TTH ], ol W hiHaAl ot dedl g5 YiHeR H oS i I8 ufsHa i yffen |
HHT, Ik Hpa TR ST 1 THRIHE T, SRR 1 TSR i Ygfd H qRad=
o fen B

(f) IHE YAl i TRl 1 Siifgeh Pl o SHRIET i 3T [hTal siifgen Fhamhamdl $iR qedi
i e afterensti # shif<r et o wehdt € |

(g) 3 OGN STRY Ueh TR Sareel 1 FHR L @ &, STl TRkt 371 wife e o emenf 2rft
(T 3R o9 W SNHIRG TS % Hed % ©eH 8 o HR0) |

(h) TRt gfgset o w1 Il iR fawar fafaa gfgsifodi & awm-ent fodosi & Hey o
el I SN T |

1.  Examine the advantages of a service society.

TAR TS & o4l & IR H Fd15d |
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2. The university is the primary institution of the post-industrial society. Elaborate the
statement.

forvafaaner W STfiTeh TS S W& Tl T 1 39 %4 Hi foar § st |

3.  What will happen if intuitive judgements are substituted by an algorithm ?

T ol 1 TEriRes | TT9sl i © 1 81T 2
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4.  Describe the context behind a sociologising ethos.

TSI St Yopfd & de o1 dedf & 3uh ok H sy |

5. Do you favour the creation of meritocratic system ?

T 31T O SHew &% Goi o Teler T |
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SECTION - 11/ @us—II

Note : This section contains fifteen (15) questions each to be answered in about
thirty (30) words. Each question carries five (5) marks. (5x15=75 marks)
e 3 EE § W99 (5-5) S % g (15) T & | TH T 1 I
T (30) oIl H oTdfEd 7 (5x15=75 3{eh)
6.  What is participatory content creation ?
Rt HdIs ol ol 11 8 2
7.  Explain the concept of mediated culture.
HEAT GEhId sht RO sht SRSAT TS |
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8.  Social learning through media is selective - react.

Hifean grr gmifSter 3iferm <@t afafen 21

9.  What factors make traditional media of communication rigid ?

HEY[ S GO HifedT bl feer oM arel dcd SiF 9 § 2
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10. Is media management more a management of knowledge tools than of media
institutions ?

1 Hifean geie Hifean Te st 2798 JH o YR hT Geie A § 2

11. Examine the issues related to professionalism in media training.

Hifean gf¥reror § emrits 9 Hag e W fa=ur s
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12. Enumerate the characteristics of digital broadcasting.

fefSteat yarur & A&l ol fiFerET |

13. Assess the linkage between public service advertising and social marketing.

TSR STSTR SR @iieh Heoll fomTae o ol o Jeaiehd shisi |

J—6307 10



14. Small is beautiful - analyse the statement in the context of mediated development.

‘T[T R §' weaey fae & Hed # 39 e o faveiwo wifsw |

15. Describe the salient features of the ABX model of communication.

HEYUT i T o T IGid o THE A& o 9R H sl
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16. Distinguish between qualitative research and quantitative research as applicable to
media studies.

Hifea e | ] U WY SR 9RO Y § fhd g fie §72

17. Reporting live for television does not need any background of news editing which is
essential for newspaper reporters - substantiate your views.

R R % fau sTevas q9e=R geeE 6t gggfd Seifasd W el <@ e % fau
AT el ¥ 39 Hee H 319 faaR e i |
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18. What are the contours of an information economy ?

T ST T AT Q2

19. Visual literacy and grammar are essential components of television productions -
amplify.

Sefifas SR fofv § gearets I SR s S1fard wes g1 foar § SRy |

J—6307 13 P.T.O.



20. Find out the differences between online video editing and offline video editing.

M e difedl TEifen iR Siitheiz aifed TEIfen o 3= ol US|

SECTION - III
Qug —II1

Note : This section contains five (5) questions of twelve (12) marks each. Each
question is to be answered in about two hundred (200) words.
(12x5=60 marks)

A TG @EH 9N (12) hi & Ui (5) Y9 &1 Todeh 9 ol ST 9T < & (200)
vedi H o7ufard B
(12x5=60 k)

21. Mass Communication is a ritual of churning out piped dreams, distorted images and
hybrid stereotypes. Detail your response to the statement.

I HER G GO faghd fawsii iR St & fagor o1 oBH € 1 39 weH & IR H o foaem
faega €9 9 sasy |

22.  Outline the process of digital sound mixing.

fefSea waft fago =t yEran T saEu |

23. Discuss how do you produce a product advertisement copy for a national news
magazine. Explain also the place of market and readership segmentation while
preparing the copy.
fordlt ST THTER ufsreRt & fer Scure fasma @it shidt sl Hd Tqd T | SHHT il TAR HH
Y SR 31K Ureehi bl UTdfHaT 1 o= T 8, ST Shifed |
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24. The third sector initiative does not find a place in media coverage. Provide solutions to
rectify this anomalous situation in India.

Hifga shevet | e a7l & WedTe 1 IS T Tl 1 R | 39 oT5a feafd ol gura &
YUY STy |

25. Discuss the various ethical and practical dimensions of public relations profession in
India.

URA 5 99k 9a & fafie Afdaes saraeiiis Stami =t == sife |
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SECTION - IV
g ug—-1V

Note : This section consists of one essay type question of forty (40) marks to

26.

be answered in about one thousand (1000) words on any of the

following topics.
(40x1=40 marks)

TH WU UHk =g (40) ekl &1 fHerecqes 39 ® fSden s f=fafad
fawai o | Sherel Toh 9T, T Uk 8K (1000) ¥Tsgi | 3TUferd B
(40x1=40 37h)

Laws related to official secrets, copyright and obscenity have become intructuous with
the arrival of new technology, breaking the barriers of national sovereignty and creating
borderless frontiers. Suggest measures to encounter the lawlessness and ethiclessness
in the media sector.

TE qohh ok 3TH, TPT TYIA & O die iR Hmnwn Wed FH o ¥ FrEiferiE
T, HIUEe IR STveietal | Hraif-a f7om 1 fE9m emavaes & g1 Hifean & sen!
ST, STHfdehal o A9l o SR § el ST |

OR / 31erar

Media corporatisation, marginalisation of the masses, urban elitism, the great digital
divide, criminalisation of politics, wrong priorities and indicators of progress have made
developmental communication a paradoxical practice in India. Do you subscribe to
this view ? Substantiate your arguments.

Hifear o1 TR0, SFar o1 dHT=iTentol, Il fefSea fayrem, Toifa o1 STuxeieno,
T wefierand 3R g o Yerehi 5 IRd | FEwer 3 faehr i folienvmeh o fean &1 @
31 39 Ad 9 HeHd ¢ | deh dfed IR i |

OR / 37erEr

Local editions, unholy alliances, trivialisation of contents, stress on page 3 trend, deceptive
quality and competition from other media have been the trends in the Indian print
media. In the rat race for a large slice of advertising pie, small and community
newspapers have been pushed into a Darwinian existence. Provide solutions for their
continued survival.

THMER T & TG i, 31qfa dival, qud-faug st qosdn, deR O R it <4 6t 9gfd,
BEH U1 SR 1 WEAR Wl 9 wfadifiar ara o e ifen ot ygfa @1 1 €1 59 e o fommm
%I, @Y IR ALIfaeh HER U5 @l Sifdq a1 § 9 ekt fea 1 Rt Sitaadn & o) |
el S|
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