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POST GRADUATE DIPLOMA COURSE IN TRAVEL
AND TOURISM MANAGEMENT, NOVEMBER 2001

Paper 1II—TOURISM MARKETING.
Time : Thrse Hours Masdomum : 100 Marke
Parta
nscer all questions.

1. Define the fllowing i~
@ Teneruat
@) Catering:
(@ Pric
@ Pocaging.
@) Publicy.

(62 = 10 marks)
2. Distioguish botwesn

(8) Brochure and Poster.

@) Advertsing and Publicty.

© Markst rescarch uni Marketing cosnarch.

(@ 'Food and Nutitioo.

(@ Touriam mirketing asd Product mazketing.

(5% 3= 15 marke)

3. State whether the following statecaeats are Truc or Falan i~

(&) “favel agency bas an ismpoctant zolo n the prometion of tourism business.

) Macksting has 50 rol in tourism promotion,
it conteat, design, layout aad printng:
@ Toar packagiag aed tour designing sre une and the sams.
(@) Tourism marketing s depradig ouly op electronic mackino.

(@) The atszaction of tour brochure dspenda o

(5% 125 morks)

Turn over




