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9.

Instructions for the Candidates

Write your roll number in the space provided on
the top of this page.

Answers to short answer/essay type questions are
to be given in the space provided below each question
or after the questions in the Test Booklet itself.

No Additional Sheets are to be used.

At the commencement of examination, the question
booklet will be given to you. In the first 5 minutes,
you are requested to open the booklet and
compulsorily examine it as below :

(i) To have access to the Test Booklet, tear off the
paper seal on the edge of this cover page. Do not
accept a booklet without sticker-seal and do not
accept an open booklet.

(ii) Tally the number of pages and number of
questions in the booklet with the information
printed on the cover page. Faulty booklets due
to pages/questions missing or duplicate or not
in serial order or any other discrepancy should
be got replaced immediately by a correct booklet
from the invigilator within the period of 5
minutes. Afterwards, neither the question
booklet will be replaced nor any extra time will
be given.

Read instructions given inside carefully.

One page is attached for Rough Work at the end of
the booklet before the Evaluation Sheet.

If you write your name or put any mark on any part
of the Answer Sheet, except for the space allotted for
the relevant entries, which may disclose your
identity, you will render yourself liable to
disqualification.

You have to return the Test booklet to the
invigilators at the end of the examination
compulsorily and must not carry it with you outside
the Examination Hall.

Use only Blue/Black Ball point pen.

Use of any calculator or log table etc. is prohibited.

10. There is NO negative marking.
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TOURISM ADMINISTRATION AND MANAGEMENT
e SawT Ud Yee

PAPER —-11I
o —111

NOTE: This paper is of two hundred (200) marks containing four (4) sections.
Candidates are required to attempt the questions contained in these sections
according to the detailed instructions given therein.

e TE YU 1 Y (200) 3okl AT & TS 30U O (4) WS F1 NeARAA it 371 ¥ wwnlea
Tl ohT IR 3T fg T3 farega FE9il o SrER S €
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SECTION - 1
Lug — -1
Note : This section contains five (5) questions based on the following

paragraph. Each question should be answered in about thirty (30)
words and each carries five (5) marks. (5x5=25 marks)

30 We § frafafad ergese R i o (5) T99 € | Tish T9 ol St
T A (30) Ieal B TR T 1 Uk WA Ui (5) ki BT ¥ | (5x5=25 3{h)

India meets the expectations of every type of tourist. With her varied
topography, picturesque valleys, high mountain peaks and cascading rivers, she
never ceases to surprise tourist’s with her kaleidoscopic attractions. The pomp and
pageantry of India’s festivals and local fairs are matched by the warmth and
hospitality of her people who welcome tourists with open hearts and warm smiles.
The shopping scene in India is a journey through centuries embracing old traditional
crafts and artistic skills. A land for recreation, adventure and business, India is an
interesting amalgamation of tradition and modernity.

IRA & YRR % TRl i sTensii sl I wr ¥ | Sfaeadrgol T, wHRe e,
I veid-Fered qen stforet genfed Afedi § T9g WRd i Jg&dl a5l SwEc % SR
Tefehl bl TAYTH XA & | WA T -e el T Hedl bt 91— Siiehd qe Sismamsneii
F Y & 9 I F A Y R TS de tfaw e faemme € iR 2Rt wieki w5 @
ol feat 3R Yol gesh @ foran ST €1 9RA § Tlieei %3 whi Ji6a1 3 vrfsea 9§ Uk
el AT 7 kT & FTEH, YT IR geeheTd qel Shellcaeh hiviel WiAferd § | Beife,
TRk S T SHaE™ S fH WRG H TE a1 SefTehRal o1 HARA Sty e 2|

1.  Why India is known as a land of mysteries.

IR 1 & fH i el S 7 2

J—9307 3 P.T.O.



2. Elucidate the significance of souvenirs and handicrafts in Tourism Industry.

i AN | TIREHIST a1 SEAhetlsli o Hewd i AR i |

3. Outline the significance of fairs in event tourism attraction.

gde A iUl § Hell & HEw i 38 |
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4.  Identify the major sacred haunts of Hindu Pilgrimages.

fo=g diefomn & y@ wfHer Tl 1 38 i

5.  Evaluate the significance of mountain meadows famous for climatology of recreation.

TG o STargehl o folt 8 o™ & Jfag Jaida Hemi o e 1 qodishd i
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SECTION - II
Qug —1I1

Note : This section contains fifteen (15) questions each to be answered in
about thirty (30) words. Each question carries five (5) marks.

(5x15=75 marks)

e 39 @ ¥ qra-uia (5-5) 3l % dgg (15) T3 &1 e T i N
T AE (30) TSl H TUfad €1 ek e Ui (5) ekl 1 ¥ |
(5x15=75 k)

6.  Describe the conceptual meaning of ‘Sunlust’” and ‘Wanderlust'.

‘T’ qe ‘ Iietere’ & SR 31ef 19U |
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7. What do you understand by Tourism Product Production System ?

e IcdIE IR YUllell § 3719 -1 HHed © 2

8.  Discuss “pull” and “push” factors in Tourist motivation.

T AT § Wi 9o URa S’ Seeht ot == i)

J—9307 7 P.T.O.



9.  What are the basic components of Front Office Operation ?

“Yhe-oTIfFE STEM ' % A T M E 2

10. Bring out the differences between ITC (Inclusive Tours by Charter) and ITX (Inclusive
Tours on Scheduled Services.

SR (Fayfira o€ o8 <1Y) 1 6. 3. TR (Saqfra o1 31 foregee wfdas)
S 3R T |
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11. Elucidate the aims of the “GREEN GLOBE” campaign initiated by the World Travel
and Tourism Council.

‘IeE Jod TUE IReH A’ BN YE fohd T I Teie S o dedl ot e &

12. Assess the policy options opened to coastal resorts at different stages of the resort cycle.

T i fafie srazensti # ada TUmel & foau Sqersy ifaa fashedi o1 2Teher &t |

J—9307 9 P.T.O.



13. Discuss the major geographical factors that constrain transport net works at different
tourist destinations.

fafye wier-Tee # afteed-da &l aifed e g At qwl ot =« s

14. What factors influence the directions and volumes of Tourist travel between India and
USA.

HIF ¥ HRE R T GIF T STHRHT & o= AN HE ATel Geshi st faen TR 7 &6t
geTferd o €2
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15. What a step will you suggest to include a Tour Operator Agency on the approved list of
the Ministry of Tourism.

PRI HATHT i STTHITGA Gl H Teh <X SRS TSiHT ohl FiHAfAd s o fore 317a foh ==oli o
B EICK W

16. Analyse the system approach to study tourism marketing.

A faqum & 212 & fow yomedt AR o faveryor i |
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17. Define ‘Management by Exception’.
" STeTE g FeEA sht v < |

18. What do you understand by e-travel agency ?

300l TSIE! § Y o1 HH © 2
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19. Differentiate between operating and Financial leverage.

HaTe-Gee qeor SAieh STH-od & s 37T oard |

20. What is ‘ANOVA’ ?
‘ANOVA’ &1 &2
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SECTION - III

Qus —1I11
Note : This section contains five (5) questions of twelve (12) marks each.
Each question is to be answered in about 200 words. (12x5=60 marks)

3G We H 9IRE (12) i F Ui (5) W € | Tk 9 o1 SR I
T H 200 TG H sTaferd €1 (12x5=60 37eR)

21. What are the principal methods for classifying a hotel ? How does this help in the

22,

23.

24.

25.

improvement of quality in the accommodation sector.
Terglt Trect o1 TTehToT A shi T faferat SiF Gt €2 ara-gfaen & & o Turemn & sgH o
THY Y Ferrd fHerdt €72

Identify and describe briefly only well known tourism destination in the country with
particular reference to the growth and development of its life cycle.

fordt gfaera v THe-Te &1 S8 iR faewr 35U sfaa-= & gfg iR faem &
[ENERTEES R T

Describe the role of Indian railways in Tourism Promotion and identify the major
components of its operation.

T I TG o H WRAT X i et o1 UM i AT 3HR HIeH & U@ =l 1 S
|

Explain how branding plays an important role in the formation of marketing - mix and
marketing strategy of any tourism product.

fordt e 3aure o fore faqum-fag den fauom-Ffaaarem TOR & # aifen fa yaRr
TEwaqul yfteet e €2

What is effective communication ? Based on a current event, recall a situation where
effective communicating could have avoided an embarrassing consequence.

JUTel HER R 82 Teh THIFeh ST o AN R Tk TH) fefq o1 wwor & {5 garet §=R
% N TR 3cqel i dTed Adisli 9 o= ST Fehdl o |
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SECTION - IV
g ug -1V

Note : This section consists of one essay type question of forty (40) marks to
be answered in about one thousand (1000) words on any of the
following topics. This question carries 40 marks. (40x1=40 marks)

e 30 We H U Ay (40) T 1 e g9 © fomen s fefated
ol § & had T W, AT TH TR (1000) VIR H T Bl (40x1=40 34ek)

26. International tourism is transforming previously closed societies into an open universal
society, where contact between people becomes a daily reality. Explain this statement
in context of North-East, Ladakh and Andaman Nicobar regions.

AP T2 Hehlvl g ¥ S Ity 9t § ol @l § 5ok etd el & St
Heiey 3f1eh arEafoshdl § 9¢a T €1 39 HUA i AR SN, TH, AL q TeHM FHeR
ey 7

OR/3T

Briefly describe the forms and types of eco - tourism resources and put a precise note
on basic steps towards increasing local participation in eco - tourism projects.

TRfefaeta e & fafie uril 9 yeri 1 aftid #a gu aifefara w@ie ot aemmet §
T AIIEH hl si@lel < Bq Teh ARt feoquft fore |
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