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+(1), Question No. 1 is compulsory.
(1) ‘Attempt any four questions from the ‘remaining.
(2) Flgures to the rlght indicate full marks

Exp1a|n in brief any four of the’ foi{owmg — : i AR 20

a) IBAD < _ ~ .. (d) Contract Manufacturing - :
(b) Packing Crédit SR = (e} " Shipping Bill -
(c) Role of packagmg in export promotmn ' {i} TRIPs.

-{aj- .Explaan the main driving and restraining forces for a firm enterlng mternationm market. 10

(b) : Explain in detail the recent pmblems faced, by Ind:an expﬂrters 4 10

(a) Exptam the theories of Absolute cost advanlaga and Gomparatwe cost advantage ' © 10

_ (b) What are the methods of payment used in intarnatlonai trade? -. - . ; 10

('a}' What are trade barners ? How do they aﬁam Intarnatiunal tra_da ? i i 10

Ab): 'How has WTO agreemem resulted in trade IIberalisatron TN ) Jouop

a) What are the different product ‘and prlcmg demsaons follc-wed as. part ol’ international markahng 10

_ ., strategy ? . L

-~ (b) Explain the role of advert:smg and e- marketmg as part of pmmotion strategies S
i, [al What are the benefits and expori obhgatmns of units in SEZS in Indla s ¥ ,'1'0 :

: (b‘_l Exp!aln the steps |nvolved in Import Procedura = ¥ _ ; 10

1.~ Lase study Analys;s Pace Designers

Pace Designers.is.in manuiactunng machine.toels business. The company is located in Bag.amre
since 1989. It is a small company and its turnover is over Rs. 150 crores. -It employs 300 people..
It was started as a freelance designh house. It moved into: manufacturing actwlty as its designs
wers commercially accepted by the industry. It started manufacturing engine valves, pistons
and other components. At present.it offers eight madels of CNC lathes..

Pace Designers has adopted a speclallsad route to perform some of the manufacturing operations,
which come from four satellite companies including a wholly owned subsidiary unit in the U.S. in

" 1997. These satellite companies provide opportumtles far Indw:dual ampioyee growth. The:.f
also act as independent profit centres.

: Pace Designers was exposed to international markats whan it: bec’ame a supplier to a Garman
ccmpany in 1995. Instead of facing the giant cempanlas ¥n India,. thay opted for a specialised
route. Agalfist the average industry growth rate of 20% In 1898, Pace Desjgnsrs achieved 100%
growth rate. Thay spe.rid about 3% of the total sales r::-n R&D activities.

As the auto and the auto component industries graw internatlonally, Pace Dasugners usad the
criterion of language, acceptability, culture and availability of niche- segments tc identify the market.
They have also taken into account constraints of tariff/non-tariff barriers.  They opted for the
direct export mode through its fully owned subsidiary. They did not appoint a foreign distributor
or agent to save on operational margins as well as secrecy. The company invested Rs.20 crores -
to build up engineering activities. The centre point of all operations has been its in-house research
and highly skilled personnel. By 2010, they plan to have atotal turnover of Rs. 500 crores wnh
support from fully owned subsidiary in the overseas market.

Qu&sti'ons

1, " When the.opportunities in the Indian market have not been fuJiy exploited, is the company just:ﬂed 5
‘in its outlook for international markets ?

Is the entry mode choice ol the company in International market justified?
‘How feasible is the company's mission of Rs. 500 crores turnover? .

4. What are the immediate challenges Pace Designers would face in order fo expand their markel 5
operalicns? - :
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o7 »
. ~138-8-151H108

‘Con. 655 & (2)-08. (OLD COURSE) MY-2854-2855
l {3 Hours) i [ Total Marks : 10C

N.B.(1} Attempt a'n‘,r five guestions.
(2) F¥gures to the right indicate full marks-

1.. (a) What is meant by lnternabunal marketlng 7. Slate the problems and dl‘f‘cuitms :aced by 1(
- Indian marketers in international trade.

* (b) . How do social and political factors affect intarnauuna] marketlng environment ? ' 4 i

2. (a) State the fa-::tors responsible for glcbajlsatlcn uf bussness : 1'_C

(b) Explain any four markstlng strataglas used by firms to enter Intsrnatlona! marke*s - 1C

3. (a) Explain the expurt procedure.at pre- shlpmant and post-smpment stages "qq

(b) State the importance of brandmg and. pacimglng of goods in mtarnailqnal marketing. I

4, (a} What are the dlﬂerent export pmmutran measures fnﬂowed by the Gwemment to promote 10
exports 7 e . ‘

{b) Exptam the features nf pre-shlpment fin&na-. I . T

" 5. (a) State and explam the various export prk:mg quotations. 2 10

(b) Discuss the various methods of payment used in international marketmg v 5 .10

6. Distinguish between i— e ' PR o 20

{a)} Domestic markstmg and Intemationﬂl rnarke'tlng
(b).- Shipping Bill and Bill of Ladmg :
(c) Tariff Barriets and Non 'lariff Ba’friars

"' 7. (a) Explain the need and- rmpcrtance of marketing mix.. o 10

(b} Explain India’s trade relatu:rns with NAFTA and EU. _ : - 10
8. (a) Explain the role of joint ventures and | multmatlonals in India’s. expnrt trade. 5 10
(b) What is exchange rate 7 How fluctuations in exchange rate are affecting exporters 7 -, .- 10
9. Write short notes on =— - " & ' o 20

(a) PLC in international marketing
(b} Counter trade

(c) SEZs® :

(d)’ ECGC cover.

[ TURN-OVER
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