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POST.GRADUATE DIPLOMA IN MARKETING MANAGEMENT
EXAMINATION, NOVEMBER 2001

Past 1—Core Courses
Paper TIL_ADVERTISING MANAGEMENT
Time : Three Hours Mazimom : 100 Marks
1 Stota whothar the following statements ore Tewe or False -
() Tnstitutional advertsing sims t seling a particular prooct
() An mdvertsing campaign is an organised serie of advertising messagns.
() The ability ofu product o be advertied i it wivortisability.
(@ An advartisermens copy includes sl the elements of an advertising massage.
(@) Trade mark s the word or design by which » product is identifed.

(5% 1= 5 marks)

1L Define the ollowing tarms =—
(@) Advertisiog mdi
@) Kuyia the advirlinug
9 Copy et
(@) Display.
(9 DAGMAR
(8 %210 marks?
Distinguiah belseeen th folawing
(@) Advertising and publicity:
() Advertising and wdvertisament.
(© Tndoar asd outdoor advertining.
(@ Quantitative and Qualittive rosearch.
(@ Lavout and Art wock.
(53 =16 marks)
IV Aaswer say ¢hrse of the ollowing. Esch answer should not ezseod throe pages i—
(8) Explain the Facors that are t bo considered i the selection of medi for advertisiog.
) Whatis advertisiog budget? Explain the methods availabe or determining the advartring
budget.
() Explain the objections againat advertising.




