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POSTGRADUATE DIPLOMA IN MARKETING MANAGEMENT EXAMINATION
'NOVEMRER 2001
Part, I—Coro Courses
Peper I—MARKETING MANAGEMENT
Time : Theen Hours Maximu : 100 Marks

L State whether the following siatements are True or Talss —

(@) Hiwkers am rotailrs movs from place o placsfor selling goode to conmmers.

() Skimsing priing aims at high prize and high profi n the carly stages of marksting the
product.

() Motives which induoe an ultimte congumer to'purchase  product are Knows as buyiag
motives. K

(4) Grading in the practcs of giving » specified name 10 o product.

(8) A group of relaed products constituta o product Line.

(6% 5 maris)
I Define the Pollowing terms =
o) Macket
) Product
(© Marketing mansgement.
@ Forccasting.
() Maciksting etrategy:
(5 %2210 marks)
I Distinguish between the fllowing i
(3) Marketing and slling.
(5} Gost and price.
© Buyer and consumer.
(d) Market gridding and morket segmentation
(s} Whele saler aod retalec
(53215 marks)
IV, Answer any thre of the following. Bach anwor sboold not exoeed threc pages i—
(®) Who is o marketing masager ? Esplalo fumetians,
(5) Doseribe the need aod quakities f @ good product polcy.
(© Explain the advantages of branding 0 & manufucturec




