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Note : Attempt both Part-A and Part-B.

PART - A
1.  Write short notes on any two of the following : 5+5

(a) EPRG Orientation in international
marketing

(b) Product life cycle

(c) Essential requirements of international
market segmentation

(d) International Promotion mix

2. Distinguish between any two of the following :  5+5

(@) International marketing and multinational
marketing.

(b) Joint venture and strategic alliance modes
of international market entry.

(c) Family brands and individual brands.

(d) Adaptation and standardization of
international advertising.
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PART - B
Attempt any four of the following questions :
Explain the process of international marketing g
research.

Briefly discuss various barriers to international
marketing of services. Explain how can those
barriers be overcome with the implementation of
GATS. 10+10

Explain the Key decisions in international 2¢
marketing communication.

(a) State Various steps involved in international
sales force management. 10+10
(b) Evaluate the comparative effectiveness of
various Promotional tools used in
international marketing communication.

What are the risks involved in the new product 5415
development ? Explain the process of the new
product development in international marketing.

Discuss various political, social and cultural 20
conditions that influence the foreign market
selections.

V(/'hy do firms go international ? Explain with 20
the help of examples from Indian Context.
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Qe - A
frfofiaa §f @ farel g ® Gt froaforri fafae : 545
(a) SiaNEE faquE o 34 AR SR, stfufa=m (EPRG

Orientation)

(b) IR Sia =h
(c) SIIT TSR GWUSTHII i qfcTeh STATIHATT
d) sidig dau fag

frafafaa ¥ Q fergl @7 iR saRy : 5+5

(a) SFagr faqum qen SguEE faaom

(b) SIS aSR Sfafs & 9 ITHA a9 IR
weay faftmi

(c) UIRaI i 91 safarTd i

(d) SIS faRIe 1 TR a9l SR
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g -
frafafaa & ¥ fa=l i & W fafae
3. iy fauvm sty wit wiwan ) =awe sty

4. Yaef & Tl fayum %t fafie srensti =6t deag o
RS HIC | F7 Wt JaR T 37 anensti i Fansii
% SATIR o T THEA1 (GATS) Wl @] & & HY
T e ST ke 2 10+

5. s fagom whvw ® g frofa st saren s
6. (a) Siaigra fawa wdeR-9 yeiua | fafea fafim
|ari 1 Seera T 10+
(b) SARP fagum divor § Syam feg R 9@
fafie gad= weFl a1 garTs gaTEsTar

T R I |
7. e e A - & e PR E2 S 5
fooom # 73 3 fasera =t wishan &t e St

8. 3 fafvm wemifass, wmfes qen wipfow sewensti -
1 faa= wifse fsm 9 & faesht SR =1 == vafaa
TR

9. W (firms) ¥ STIFA S1 I& € 2 URAT wAT 2
* Hey # 39 fawg =t =awen St

IBO-02 4



	Page 1
	Page 2
	Page 3
	Page 4

