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PART A — (3 ( 5 = 15 marks)

Answer any THREE questions.

Each question carries equal marks.

1. Mention the services of Internet marketing.

2. What is the scope of B2B marketing?

3. Explain the components of CAD (Computer Aided Design).

4. What are the challenges faced by B2C 
E-Commerce?

5. Explain contextual advertising.

PART B — (4 ( 15 = 60 marks)

Answer any FOUR questions.

Each question carries equal marks.

6. What are the objectives of environmental scanning system? How it is useful for effective designing of marketing programmes?

7. Outline the steps in the organizational buying process.

8. Describe the major approaches to segmenting B2B market.

9. Discuss about the capabilities of product data management.

10. “Customer Relationship Management is a success factor in electronic commerce” – Explain. 

11. Explain B2C marketing strategies.

12. Discuss about the factors influencing web marketing.
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