



P.G.D.I.T.M. EXAMINATION – JUNE 2009.

(AY 2006–07 batch onwards)

Information Technology

INTERNET MARKETING

Time : 3 hours
Maximum  marks : 75

PART A — (3 ( 5 = 15 marks)

Answer any THREE questions.

Each question carries equal marks.

1. What are the structural requirements of Internet Marketing? 

2. Mention B2B standard. 

3. What is meant by product data management? 

4. Explain on-line intermediaries. 

5. Explain on-line sales promotion. 






PART B — (4 ( 15 = 60 marks)

Answer any FOUR questions.

Each question carries equal marks.

6. Explain the importance of marketing strategies in Internet marketing. 

7. Explain the different forms of B2B Internet Trading Platform. 

8. Discuss the challenges and strategies for marketing to Government, Institutions and International buyers. 

9. Discuss Information Technology option available in supply chain operation. 

10. Explain various classification of B2C E-commerce.

11. Explain the objectives of customer relationship management strategy. 

12. Explain advantages and disadvantages of on-line banking.
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