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Note : Attempt both Part-A and Part-B. 

PART - A 

	

1. 	Write short notes on any two of the following : 
(a) Product positioning in International Market 
(b) Counter trade 
(c) Franchising as a tool for overseas market 

entry 
(d) Merger and Acquisition 

	

2. 	Distinguish between any two of the following : 
(a) International marketing and Multinational 

marketing 
(b) Advertising and Personal selling 
(c) Foreign distributor and Foreign retailer 
(d) Observation method and Survey method of 

data collection 

PART - B 
Attempt any four of the following questions : 

	

3. 	(a) What are the specific advantages that a 
firm can derive by going international ? 10+10 

(b) Why the task of the international marketer 
is more difficult than that of the domestic 
marketer ? 

5+5 

5+5 
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4. 	"Product planning is one of the important 
fundamental decisions for successful international 
marketing". 	 10+1 
(a) Discuss the various factors to be considered 

while designing a product for international 
markets. 

(b) Explain the importance of new product 
development in international markets. 

	

5. 	(a) What are the factors which determine 
pricing decisions in international markets ? 

(b) Discuss the various pricing methods used 
in international marketing. 	 10+11 

	

6. 	Discuss the various techniques of sales promotion 2( 

• What are the factors that need to be 
considered before taking a decision on 
whether to go for direct or indirect exports ? 
What are the considerations to be kept in 
view for selecting an agent in the overseas 
markets ? 	 10+1( 

8. "One of the major challenges relates to the type 
of orientation that a firm should give to its overseas 
operations". 

In the light of the above statement discuss EPRG 
orientation of a firm. 

9. Discuss the emerging global competitive 
environment. Examine whether small enterprises 
have scope in this dynamic emerging global 
business environment. 

in overseas markets. 

7. 	(a) 

(b) 

2C 

20 
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1. 	rii-irrirttcl 4 * ft:11.a t 	TA-TR:1 	i► qr f9-17§17 : 5+5 
(a) aTffTfE0--zr cii,11( 	7-61-1--  #4f-d---*--Tur (Product 

positioning) 
(b) chi 	3d( oti I 41( (Counter trade) 
(c) +101 

	

	WTT (Franchising) fad 	-51f4fEZ 
dLichkul i tc-i 

(d) fqffzriij 3lf97-pr 

	

2. 	F-14-1 ci (5C1 	f*--t t 4 af-d-Tc 	: 	 5+5 
(a)at-ditz  r f-TTErm2tr .1§1,4 fdtrurff 
(b) fd-411Tff aaii od4rch-mcf fir 
(c) fq-a7ft fq-d-TT .ff2TT fq-a7ft TeWT 
(d) 	 4W-11 i 1)WIT rare -u24-r 	Farq 

tgus _ 

	

14--irofi5d 	ftt   &tit rfft17 : 

3. 	(a) f-*-7:11-  4,4* 31.--1-4 61 -4 A TTr 

	

-5n-7 	 10+10 
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4. " Ti.TTITq 41\31-1 I W-11c1 3-fdttzTfdErufff "T Fri 	t, Twffvf.  
t." I 	 10+: 

(TI) 
	 chi 	 1,1,- 3-1a1itz, 

IlR 	ft-1 f 	4)1 rs,11-1 	TrTi-zr 
p-I-9-1 

b) 
	

ltN 1,3114 .t• 
4,1 0,-11r ---1-f-17 

5. ) 	TcHi 	 fi 	if-e4 fffqfTuT f9-gtzl 
9`41TfTd 	"q1 .  q-) R ch 	? 	 

(b) 	cl1tki f - ro-r9- 	 1-a-F91-9 
ta. q-'R-u-r fa-N-4f cbt 	--1-f-A7 	 10+7 

6. Tf ai,i14 	fqw:f 4(4 q7 1;1 fq-fif - -51-F-afTti ca 

7. a TiTrzT 	c\if fwzrr 

	

Li -4, 4.1" 	 4)1 wr-i  
44A-If 1 411? 0114.AfTi77 I 	 10+1 

(l)) 	 t. 	tk4e. 	 71-14-zr 
if fiqit 	i 	nt?  

8. f(-1 fq-NTR 	-1-1f-dt -t1 	 
14, 	 fq-k711- 	 f-*74 -gwrT 

(orientation) ct)'" I 

oni 

9. :q4-1-cfT (emerging) 4r7q--  	f-q4q9: 	2 
r4-7f1511I.  I zit Tc1- .--*'1f--47,chTalz:4 

r)410H-Iliqch 1k-1101'01 if TO Trml-r-q-T 	-0 I 
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