



P.G.D.I.T.M. EXAMINATION – 
JUNE 2008.

(AY 2006-07 onwards)

INTERNET MARKETING

Time : 3 hours
Maximum  marks : 75

Answer for 5 marks questions should 
not exceed 2 pages.

Answer for 10/15 marks questions should 
not exceed 5 pages.

PART A — (3 × 5 = 15 marks)

Answer any THREE questions.

All question carries equal marks.

1. Write a short note on ISP with example.

2. What is a firewall?

3. What is ‘5Ss’ in online marketing?

4. What are the factors considered in online pricing?

5. What is junk mail advertising?

PART B — (4 ( 15 = 60 marks)

Answer any FOUR questions.

All question carries equal marks.

6. Briefly explain the structural requirements for Internet marketing.

7. Design an E-marketing programme for your consumer durable company.

8. Enumerate the different forms of B2B, 
E-commerce

9. Discuss the challenges faced by the B2C,
E-commerce.

10. List out the advantages and disadvantages of CAD and CAM.

11. Enumerate the factors influencing buyer behavior.

12. You as an Internet marketing consultant, prescribe guidelines for Internet advertising for your client.
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