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POST.GRADUATE DIPLOMA IN DIARKETING MANAGEMENT
[EXAMINATION, OCTOBER 2001
Part I—Cars Coursen
Paper IV—INTERNATIONAL MARKETING
Time : Three Hours Maionum : 100 Marks

Anvser all questions.
Fach queston carries 1 mark.

State whother Troe or False
1. Alesd market is & pacticular ounicy where new developments ahow op firt.
2 Moltinational companies noed not adapt products 1 the regionl cultural preforsnce:.
3. Fraschisiog lu a speeial form of oensiog.
4

Privats branding offee perticulae advantagos to 2 company with strong mavufacturing 2kls but
Jitele ccess to oreign marketa.

5. Acquisition i a sirtegy for gainin o wiodow on smerging lechaologics and prodcds
Gl

Smarkst

Answer all questions.
EBach question currics 2 marks.

Define the flloving i—
6. Favourable balance o trade.
. Balunos of payments.

8 Tost marketing.

9. Synergs

10, Giobal products.
(52 = 10 murks)

Answer wll quistions.
Rack quetion corrias 3 marks

Distinguish between
11, Balaace of trade and Latance of paycacats
12, Globe trotting sd Globe warching
18, Tt and nemtarff bucrises.

14, Channel length and chasnel aligament

15, Push strategy snd Pul strategs.
5 x8= 15 marks!




