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POST-GRADUATE DIPLOMA IN MAREKETING MANAGEMENT
EXAMINATION, NOVEMBER 2001

Part L-Core Courses
Paper [1L-MARKETING RESEARCH
Timan + Thres Hours Maximum : 100 Marks
1. State whathar the following statements sre Teue or Palsa :—
/) Quota sampling is & deliserato choics f ample by the rescarcher basad on bis judgement
about the populetion.
) MBAc a markoting rescarch ageacy based ot Bangalore.
() Markst analysis is @ study of tho szo, ocaion, nasurs and charactaristios of marketing.
(@) T ehe hypothesis is ot clear snd pracise, the nference drawn o it basis cannot be taken
as reliable.
(9 Researeh (ackniques refr to the methods, the roscaxcber use in porforming rescarch
operations.

®x

marks)
Lefine tho ellopiag terms :—
(s) Balos formcantn.
©) Experience surves.
(@ Sampling.
(@ Produet rescareh.
(@) Rescarch desiga.
(5 %2210 macks)
I Distinguish botweun the ©liwing
@ Questionnaire snd schedule.
(®) Primary and econdacy data,
(@) Clustor and aron sapling.
(@) Markot cescarch sod marketing rescarch
(o). Field wditing and central editing.
(5% 15 maske)
IV, Answer any thres of the fllowing. Each answar should not axceed threo pogos :—
(@) Explain the procedure of selecting random sample in marketing rasearch.
(5 Explain the data processing operation in morketing research.
(@ Explain the major limitetions of marketiog Tosearch.




