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INSTRUCTIONS

Each question is printed both in English and in Kannada.

Answers must be written in the medium specified
(English or Kannada) in the Admission Ticket issued io
you, which must be stated clearly on the cover of the
answer book in the space provided for this purpose. No
credit will be given for the answers written in o medium
other than that specified in the Admission Ticket.

Candidates should attempt five guestions in all selecting

at least one from each Section.

All questions carry equal marks.
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3.

(2)

SECTION A

Elucidate the planning activities that all corporates must undertake ip
the context of domestic and export marketing.

ta) What kind of marketing strategies do you suggest to sustain rapid
growth as long as possible ?

(b)  What are the risks involved in rying to ¢nter foreign markets
Explain

ta) *In designing marketing channels, manufacturers have tg struggle
between what is ideal, what is feasible and what 15 available”
Under the circumstances how are channel design decisions made ?

(b1 Explain  the major factors that Influence buying behaviour.
Hlustrate  these influences for 4 hypothetieal consumer named

AMr. Johr, married, manager in an advertising agency.



{3} 3072

weTEn A

e3dadng @one OF), SRtisd] a:émdgg DoWoRATCE LY AATAYe
%ﬁ.@-%ﬁfﬁad ol rLEtiTREs) TR
() =g muaEs diFe 2ossoh 308 dvsdiohs) 5203p8edRETN

oD D030l SITBE Do.Dh0D SoE MM Nty Teiiroded v
ER] o — =" —} =

(23) aBeds Tr3unvsy SJedDIY ks xowosy wmoohnws (Risks)
o3en ?

() “Seosy Sy Tets DONYREY CALERWE Romprdd, IuRsER
QITDTHID esz:bégab, WRPHT BRI T Ryt ogLd
L a0enmpny o BodxWewrsd.” - woI® XoBPeRY Swnc L@
deagodrivay (channel design decisions) Sw&a)tdh & 2

—
&
S
ol

2YE @Bedob St s ihd Zed ordnh oInDP 7 DFOA.

OTHITNT:, o R0 $EH0BY mééez:-c*? R TURSIOENEIS
St ea®t @ Fdobdy we, mEIsom 3DFschd, B RSNy

1o =i 2 fu ) T =
PNteNnTE-

{Turn ovor



3012

4. (a)
(b

5.

(4]

SECTION B

“The less analytical qualitative forecasting methods are followed for
fong-range forecasting and planning facilities  decision. More
analytical models are used for operational planning.” — Examine

the above statement and identify the tools for forecasting.

What are the basic types of layout designs  ? Explain  their
suitability for adoption.

What is Flesible Manufacturing System (FMS) ? Explain the salient

features of FMS and its utility in our conditions,

(an

(bt

Determine the usefulness and limitations of the Iconomic Order

Quantity.

What are the functions of materials management ?



':';l

{5) 30/2

2wen B
“HTESD  [RTIINTRIEN @R DIFINY Betdong B
LZEREOZE  TenA g THEIEE  RPTUEDTRET DTENYE,
mmclsthsoonhdd.  wooiwrdtdoh  Hordyroy  ehS3 HBERBZ T
Smoonvey, wYRoehzd” - 200 Segdodsy =0Reda  wena
TR DDST MBINE QIR Sownddy, MthaA.

AT HTAR  Sone  SRE0nEs  oinmsy 7 end 39 3BTOL

S. (&= goixbeE: =ge) Sotided ? amt aded w3 ndd), QS0
fe Sy 23098 wih o) YuIodng QoKWY BPA.

mEh, AN zHoR BFIohEnTd GiTTEd ?

[Turn aver



30/2

7.

8.

b

fa)

fhi

tal

{h;

{a)

{h)

(6}

SECTION ¢

“The financia] method oy tool referg to any logical method op
technique ¢, be eémployed fu, the Durpose of accomphshing certain
goals ™ __ What are the goals In the aboye statement gng what gare
the tools avallable gy the finance Manager ip Performing hig Jjob 2

“Financia! ratios can he bmadly divided Into Uquidity ratios ang
stability ratios,” Mention some of them, iIIustmting thair usefulnegy
and signiﬂcance.

State_.A any  gne theory of capita] structure, explaining the
relationship between capita] Structure, ¢out of capitg) and valye or
the firm.

What ape the different sources of long-term ﬁnancing ? Critieally
€Xamine them

State  the vole of SEp] in controlling Stocks apg Indian stock
markets,

What are the objectives of cash Management ? What are the basic
cash Manageren problems ¢
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(8}
SECTION D
10. (4, Evm'}’ Or€anisag,,, Whethe, it he 4 business or
(_n'ganisaticm, ires People, How shoulg they Work
Personneg) blan 2
(h) Appra}xaf of Employee Serveg Sevarg] Lsefiy) Purpogeg
clear]y the DUrposes behing performance appraisa)s.
1L (a) ‘IndiwduaH} Orienteq tmmmg programmes do ngt DProve
}astins; beneﬁt " Do You agreg ? Discuss.

‘bi Joh e'.'aluatron 1S useny) in eh’minatmg discrepancies f
Piaymene S¥ystem State the disc:epanmes that are removed
e\-‘nhzat;on

(a) Whar are tha E58entig); of SUccessfy) Collectiye balgainm ?
(hy “Industrmf relatiors s dhvays
Conflier » Discuss.
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