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XX-25115-ABC Seat No._________

M. B. A. - II (Sem. III) Examination

April / May – 2003

1 - Marketing Research & Information System (New)

2 - Indian Financial System (IFS)

3 - Organisation Development

Time : 2 Hours] [Total Marks : 50

Instruction : Attempt all questions.

1 - Marketing Research & Information System (New)

1 (a) What is Marketing Research ? Write its scope. 8

What are its limitations ?

(b) Describe various steps in Marketing Research Process. 8

OR

1 (a) Proctor & Gamble wants to determine if new package 10

design for 'Aerial' is more effective than current design.

Which type of experimental design would be appropriate

for this ? How should Proctor and Gamble conduct this

experiment ?

(b) How do you collect primary data through observation ? 6



2 (a) Discuss the 'Unstructured-Undsguised' category of 8

questionnaires elaborating on the forms of questions

to be included therein.

(b) Discuss the non-probability sampling methods. 8

OR

2 (a) Distinguish between Semantic Differential scale and 8

Likert's scale, giving illustration.

(b) Discuss the ethical issues involved in the marketing 8

research.

3 (a) Give an example of a situation where each of the 9

following analysis can be used :

(i) Chi-square analysis

(ii) Factor analysis

(iii) Multidimensional scaling.

(b) How would you use multiple regression analysis to 9

estimate the demand of colour televisions in India ?

OR

3 (a) Discuss the steps involved in the launch of new 9

product.

(b) Discuss an ideal research report format. 9
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2 - Indian Financial System (IFS)
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3 - Organisation Development
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