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Instructions : (1)  All questions carry equal marks.
(2) All questions are compulsory.

1.  (A) Explain the meaning of “Marketing Management” and discuss its functions.
(B) Describe the features of marketing in under developed countries.
OR
(A) Discuss the problems related to marketing of agricultural products.
(B) State the main characteristics of marketing services.

2. What is Buying behaviour ? Explain the factors affecting buying behaviour of ultimate
consumer.

OR
(A) What is market segmentation ? Explain its importance.

(B) State the basis of market segmentation and Explain the demographic basis of market
segmentation.

3. Explain the concept and stages of product life cycle with diagram.
OR
What is pricing strategy ? Discuss the factors affecting the pricing strategy.

4.  (A) Discuss the factors affecting the choice of distribution channels.
(B) Mention the functions and services of wholesaler.
OR
Write notes on (any two) :
(1) Meaning and functions of packaging.
(2) “Product Line” and “Product Mix”
(3) Product development
(4) Pricing discrimination policy
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Write notes on (any two) :

1)
2)
3)
(4)
()

Sales promotion

Functions of middlemen

Personal selling and ‘RIDSAC’

Advantages and limitations of advertisement

The objectives of pricing




