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ÍÛæ˜Û¶ÛÛ : (1) ¼ÛμÛÛ ›÷ ¸ÛóÊ¶ÛÛé ºõÁõœ÷¿ÛÛ©Û ™öé. 
  (2) ¼ÛμÛÛ ¸ÛóÊ¶ÛÛé¶ÛÛ •Ûä¨Û ÍÛÁõ”ÛÛ ™öé.   

    
1. (…) ‘¼Û›÷ÛÁõ ¸ÛóÜ’õ¿ÛÛ ÍÛ×˜ÛÛÅÛ¶Û’ ¶ÛÛé …¬ÛÙ …Û¸Ûà ©Ûé¶ÛÛ �õÛ¿ÛÙ“ÛéªÛ¶ÛÛé ”¿ÛÛÅÛ …Û¸ÛÛé.  

 (¼Û) …Å¸Û ÜÈÛ�õÜÍÛ©Û −éùÉÛÛé¾ÛÛ× ¾ÛÛ� ë¤øá•Û¶Ûà ¸ÛóÜ’õ¿ÛÛ¶Ûà ”ÛÛÜÍÛ¿Û©ÛÛé ›÷¨ÛÛÈÛÛé.  

     …¬ÛÈÛÛ  

 (…) � èõÜÌÛ ¸Ûé−ùÛÉÛÛé¶Ûà ¼Û›÷ÛÁõ ¸ÛóÜ’õ¿ÛÛ¶ÛÛ ¸ÛóÊ¶ÛÛé ˜Û˜ÛÛë.  

 (¼Û) ÍÛéÈÛÛ…Ûé¶Ûà ¼Û›÷ÛÁõ ¸ÛóÜ’õ¿ÛÛ¶Ûà ÜÈÛÜÉÛÌ¤ø©ÛÛ…Ûé ›÷¨ÛÛÈÛÛé.  

 

2. ”ÛÁõà−ùà ÈÛ©ÛÙ¨Ûæ×�õ …é¤øÅÛé ÉÛä× ? …×Ü©Û¾Û Š¸Û½ÛÛé�©ÛÛ¶Ûà ”ÛÁõà−ùà ÈÛ©ÛÙ¨Ûæ×�õ¶Ûé …ÍÛÁõ �õÁõ©ÛÛ× ¸ÛÜÁõ¼ÛÇÛé ÍÛ¾Û›÷ÛÈÛÛé. 
    …¬ÛÈÛÛ  

 (…) ¼Û›÷ÛÁõ ÜÈÛ½ÛÛ›÷¶Û …é¤øÅÛé ÉÛä× ? ©Ûé¶Ûä× ¾ÛÐü©ÈÛ ›÷¨ÛÛÈÛÛé.  

 (¼Û) ¼Û›÷ÛÁõ ÜÈÛ½ÛÛ›÷¶Û¶ÛÛ ÜÈÛÜÈÛμÛ …ÛμÛÛÁõÛé −ùÉÛÛÙÈÛÛé …¶Ûé ¼Û›÷ÛÁõ-ÜÈÛ½ÛÛ›÷¶Û¶ÛÛ ÈÛÍ©Ûà ÜÈÛÌÛ¿Û�õ 
…ÛμÛÛÁõÛé¶Ûà ˜Û˜ÛÛÙ �õÁõÛé.  

 

3. ¸Ûé−ùÛÉÛ œ÷ÈÛ¶Û˜Û’õ¶ÛÛé ”¿ÛÛÅÛ …¶Ûé ©Ûé¶ÛÛ ©Û¼Û‘õÛ …Û� èõÜ©Û ÍÛÜÐü©Û ÍÛ¾Û›÷ÛÈÛÛé.  

     …¬ÛÈÛÛ  

 Ý�õ¾Û©Û È¿ÛæÐüÁõ˜Û¶ÛÛ …é¤øÅÛé ÉÛä× ? ©Ûé¶Ûé …ÍÛÁõ �õÁõ©ÛÛ× ¸ÛÜÁõ¼ÛÇÛé ÜÈÛ•Û©Ûé ˜Û˜ÛÛë.  

 

4. (…) ÜÈÛ©ÛÁõ¨Û ¾ÛÛ•ÛÙ¶Ûà ¸ÛÍÛ×−ù•Ûà¶Ûé …ÍÛÁõ �õÁõ©ÛÛ× ¸ÛÜÁõ¼ÛÇÛé ˜Û˜ÛÛë.  

 (¼Û) ›÷¬¬ÛÛ¼Û×μÛ ÈÛé¸ÛÛÁõà¶ÛÛ �õÛ¿ÛÛë …¶Ûé ÍÛéÈÛÛ…Ûé ›÷¨ÛÛÈÛÛé.  

     …¬ÛÈÛÛ  

 ¶ÛÛêμÛ ÅÛ”ÛÛé. (•Û¾Ûé ©Ûé ¼Ûé)  

 (1) ¸Ûé� éõœ×÷•Û¶ÛÛé …¬ÛÙ …¶Ûé ©Ûé¶Ûà Š¸Û¿ÛÛé•Ûà©ÛÛ  

 (2) ‘¸Ûé−ùÛÉÛ Áéõ”ÛÛ’ …¶Ûé ‘¸Ûé−ùÛÉÛ Ü¾ÛËÛ’  
 (3) ÈÛÍ©Ûä ÜÈÛ�õÛÍÛ  

 (4) …×•ÛÅÛ“Ûà Ý�õ¾Û©Û È¿ÛæÐüÁõ˜Û¶ÛÛ  
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5. ¶ÛÛêμÛ ÅÛ”ÛÛé (•Û¾Ûé ©Ûé ¼Ûé) 

 (1) ÈÛé˜ÛÛ¨Û ÈÛèÜμμÛ 

 (2) ¾Ûμ¿ÛÍ¬Ûà¶ÛÛ �õÛ¿ÛÛë 

 (3) È¿ÛÜ�©Û•Û©Û ÈÛé̃ ÛÛ¨Û …¶Ûé ‘Áõà¦øÍÛé�õ’-‘RIDSAC’ ¶Ûä× ÍÛäªÛ  

 (4) ›÷ÛÐéüÁõÛ©Û¶ÛÛ ÅÛÛ½Û …¶Ûé ¾Û¿ÛÛÙ−ùÛ.  

 (5) Ý�õ¾Û©Û ¶ÛàÜ©Û¶ÛÛ Š°éùÉ¿ÛÛé.   

______________ 
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Instructions :  (1) All questions carry equal marks.  
    (2) All questions are compulsory. 
 
1. (A) Explain the meaning of “Marketing Management” and discuss its functions.  
 (B) Describe the features of marketing in under developed countries.  
     OR 

 (A) Discuss the problems related to marketing of agricultural products.  
 (B) State the main characteristics of marketing services.  
 
2. What is Buying behaviour ? Explain the factors affecting buying behaviour of ultimate 

consumer.  
     OR 

 (A) What is market segmentation ? Explain its importance.  
 (B) State the basis of market segmentation and Explain the demographic basis of market 

segmentation.  
 
3. Explain the concept and stages of product life cycle with diagram.  
    OR 

 What is pricing strategy ? Discuss the factors affecting the pricing strategy.  
 
4. (A) Discuss the factors affecting the choice of distribution channels.  
 (B) Mention the functions and services of wholesaler.  
   OR 
 Write notes on (any two) : 
 (1) Meaning and functions of packaging.  
 (2) “Product Line” and “Product Mix”  
 (3) Product development  
 (4) Pricing discrimination policy  
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5. Write notes on (any two) : 

 (1) Sales promotion  

 (2) Functions of middlemen 

 (3) Personal selling and ‘RIDSAC’  

 (4) Advantages and limitations of advertisement  

 (5) The objectives of pricing  
 

______________ 


