









































What is meant by S ' Ev : :
: y Strategy Evaluation and Control ? Explain the diffi
techniques of strategy control. P o

Principal of Marketing

Second Paper M. M. 100
-3 PART-A

(1) f925a 1 8 ? Whatis selling ?

(2) @9 791 & ? What is communication ?

(3) Her R 71 & ? Whatis Meta-marketiig ?

(4) SINI FIER F THF F1 A HITT FAY |

What is the main reason to study consumer behaviour ?

(5) 3% #41 & ? What is Promotion ?

(6) 774 Frgttor 38 ol waw g P @ & 7
What are skimming pricing and penetration pricing ?

(7) @ &@sTes F|1 # 7 What is advocacy advertising ?
(8) FE A ST 3 49 ST IR | ‘ !

What is the difference between publicity and publicre
(9) THE 71 & ? What s logistic ?
(10) =9« Hud 9258 | What is Channel co

Y- PART-

T.3H.

R L () g foem sEaren i fom & 2o e
s &3 ? (A) Explain the modemn g concept ? How did it evolve
from the traditional marketing con JEGr/OR
(3) oo 3t g 3 mﬂ | Rrqor S e & ofe #ifr |
(B) Discuss the na ce of marketing. How does it differ
fromselling ?

@RIl () T IR TR |

(A)Exp ew Product Development. ¥/ OR
(3) G 3 o &) A @ a9ERd |
irghe product life cycle and its stages in detail ?

v % aRed &) P RN
: a9/ OR






















































