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This paper is of two hundred (200) marks containing four (4) sections.
Candidates are required to attempt the questions contained in these sections
according to the detailed instructions given therein.
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SECTION - I
wug —1

Note : This section contains five (5) questions based on the following

|e

paragraph. Each question should be answered in about thirty (30)
words and each carries five (5) marks.

(5x5=25 marks)
3g W ¥ ffafad sres W snanfa oig (5) 799 1 Tl U9 #1 IR
T < (30) VIl W oeTdfed €1 UA® U Ui (5) 3l A T
(5x5=25 31ch)

The concept of social responsibility is not new. Although the idea was already considered
in the early part of the twentieth century, the modern discussion on social responsibility
got a major impetus with the book “Social Responsibilities of Businessmen” by Howard
R. Bowen, who suggested that businesses should consider the social implications of
their decisions. As might be expected, there is no complete agreement on the definition.
In a survey of 439 executives, 68 per cent of responding managers agreed with this
definition : “Corporate social responsibility is seriously considering the impact of the

company’s actions on society.” (John L. Paluszek)

A concept that is newer, but still very similar to social responsibility, is social
responsiveness, which in simple terms means, “the ability of a corporation to relate its
operations and policies to the social environment in ways that are mutually beneficial

to the company and to society”. (Keith Davis and William C. Fredrick)

Both definitions focus on corporations, but these concepts should be expanded
(i) to include enterprises other than businesses, and (ii) to encompass relationships
within an enterprise. The main difference between social responsibility and social
responsiveness is that the latter implies actions and the “how” of enterprise responses.

In this discussion, the terms will be used interchangeably.

I TR F1 STAHRUN =8 &1 ¢ | J=M STHe1 vrlee] o IRty 96 § 39 W Isel §
1 faar foran 721 o, gere R, SiaA fafea A waifafafates se fosmeim e s
o TR TSR ITReId ¥ Hafea styfe fo=ar fomel &6l yae ae faem 5=
TXdeh | Al - I8 gend e foh 2wt o6 o1 ol o Arfsieh gomEl o6l = o v =g
St fom eTaferd ¥, swert ufur o qul weAfa e €1 439 FREiERT g w w73
AL H I A ATl 68 T Taerehi o 39 TR ¥ Hed i S « 90 WaHT=1 & HEl
% gaE W TR fomr @ (wie) fm amfee swwafaa w1 gfa s g7
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GEAGRIGEED

HMIFSh JeIRIAT STUETRd Teh e 19 T%q HIHIIeh Sifdfca &1 STaurRen § sfcafek fHefct-s[erct
SrayRen ¢ gt Tva vrea | fuuma 8, ¢ e1aeT wfmanet sik =ifaai 1wt uftaw 9 5w
JHR ¥ Haftd W F1 Tl F1 Graar S w1 91 99 Sl o faw avent @'
(Fry fam qen fafaayg €1, Fefiw) SHT afvmemd i R Ffea € afe 51 sraumomsti §
et forar feman s =nfew

() FIERE o Afafih oFF IoH &l wiinfed wE wfeu)
(i) W TR W AFANR HaY 1«1 GHE K] =T

I IR T AHIReh TeRICHSRAT o & 19 98 & 3T § foh ATHIfSTeh JegRieHehal
T ITH o YA ok w1 a1 RkE R fifed g1 59 afEal § e TAR o) afiiad= 1 €9 H
foparm ST |

Based on the contents of the above para, answer the following questions :
I W wE o A vl o SR N

1. How and when the concept of social responsibility got major impetus ?

TIIfSieh SRS &1 SATURON bl o AR FY T Uiedre ol ?
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2. Is there complete agreement on definitions of social responsibility ?

T TS JRGTIe &1 G o ol e fd o1 § 2

3.  What is the newer concept of social responsibility ?

IR SRGIIcE 31 STUETRT "6 1 STaLRN 331 § ?
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4.  What is the main difference between social responsibility and social responsiveness ?

MRS T a1 WM TeRIcHeRT STAERUT o 9 Tk € 2

5.  What was the result of the survey of executives ?

SHIFRTT FRITHRIE] o HeA&101 skl 31 GRUTH ITH §311 ?
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SECTION - II
Qug —1I1

Note : This section contains fifteen (15) questions each to be answered in
about thirty (30) words. Each question carries five (5) marks.

(5x15=75 marks)

Ae: 3G We H gE-u" (5-5) Ah & UZ® (15) U &1 TdH U H TN
TN <1 (30) Vel H TUfRIG §1 eIk U urE (5) 3Rl IR

(5x15=75 31ch)

6.  State the incentives offered for the development of small enterprises in the Union Budget
2005-06.

2T SIS 2005-06 H <TE I2HI o forhr o T {3 S &l IiedreHl 1 38
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7. What are the main areas of reforms in the public sector ? Explain.

refsifes &1 o GUR o gET &R %[ § €7 HEiEy

8.  What do you mean by financial leverage ?

foRTI-ferais & 219 991 9931 § ?
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9.  Define the term stock-split.
wep-faurs (fere) #71 aftam €1

10. Define stagflation.
T =7 g €
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11. Define price-leadership under oligopoly.
SACUMYRR o STl & THd-Aqcd sl qRefEa &)

12. In what kind of situations will you prefer secondary data ?

o ufifrafaai & e fgctas W9l (BRT) & Urfhedar <7 ?
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13. State three applications of chi-square test.

FE-TIAI T &F TH ATIAMI T 38T FL |

14. How does ‘corporate governance” help in achieving the objectives of an organisation ?

Tk TS & @83l okl TH H HURE To-d fhg YR T § ?
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15. Name different theories of motivation.

Afoon & fafyEr fagral & 9™ san |

16. What is ‘interest coverage’ ratio ?

e-has (fawar) sTua aa g2
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17. State the reasons for ‘material volume variance’.

‘I T-21eh R fafirar o ST 9T |

18. What is career planning strategy ?
SRR IS <= 99 § 2
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19. Mention three major differences between commercial banks and co-operative banks.

forfoores Sl T WEST T Siehi o & 19 T T ST Jad |

20. Define ‘hedging’.
“&fS’ 7 afturn s
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SECTION - III
Qug —II1

Note : This section contains five (5) questions from each of the electives /

A

21.

22.

23.

24.

25.

specialisations. The candidate has to choose only one elective /
specialisation and answer all the five questions from it. Each question
carries twelve (12) marks and is to be answered in about two hundred
(200) words.
(12x5=60 marks)

3 G H T U 3o/ fowmsar 9 uiw (5) u §1 21vgeT & e
e Ufeeh TS/ TaeIoar sl g 3€T | § Uil U9 &1 SRS R | Tk
T IRE (12) 3Thi 1§ o IHHT IR TR S Yl (200) Vel § 319frd 1
(12x5=60 31ch)

Elective - I

(Accounting and Finance)

faereT —1
(@R aur fawr)

State the needs and importance of Human Resources Accounting in a large business
organisation.

TS FIH™ IS H AHG GEEH TR F1 ATIHha, T 7 oad |

Differentiate between money market and capital market.

TZI-SISTR 91 S T-oSIR o Heg STl SIdred |

How do the venture capital funds help an entrepreneur ?

TR Hiea-FUey Th TIFT FT Hedl h¥ Hd § 2

Explain the procedure of issuing GDRs.
ST.EL3R ST & F1 3R 31 «aren #ifse ?

Critically examine the achievements and failures of Accounting Standard Board in
setting accounting standards.

TG A o A § TRareor A qiue F1 Suafsedl ar fawaaeti &1 Ae=Hkds
T80 FIT |
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21.

22.

23.

24.

25.

21.

OR / S1rar

Elective - 1I
(Marketing)

fasreu—1I1I
(fauur)

Explain the factors which you will take into consideration for market segmentation.
SIS QUL TRl o fofq 19 S el b« o Wil Ser T e |

Describe various pricing strategies a marketing manager can adopt to increase market
share.

Teh foquA geraeh SSR-YRR gfg &g hiTe 1 fafim FiHa-cgetamiei i oA 2 forero )

What do you understand by distribution channel ? What factors would help the manager
in the choice of the channel ?

famur <9 9 79 991 GHEId € 7 O o 9T H YU o fAU i 9 dca ek 8l 2

What is market penetration ? Discuss its implications with appropriate example.

FNIR-BSH 391 § ? J9GH IQ18 Hfed $Heh Tl &1 ==l FIeT |

Discuss the steps to be taken by the marketing manager for launching a new consumer
product in the market.

ISR H Teh 31 IUNRET-SCUIE aH o foIu faqum gseees gR1 S8 STH a1l &haHl &1 =)
FifS |

OR / 3Ydr
Elective - III

Human Resource Management

fasrea — 111
(| WA T )

Differentiate between recruitment and selection. Explain the systems approach to
selection of employees.

AT q1 =F H SR W FIGC | FHEME o =2 8 ST S o [oenq-uie #1
I FI |
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22.

23.

24.

25.

21.

22.

23.

What is the difference between Training and Human Resource Development ? Why
training is essential in a competitive world ?

yf3teror e Ae dEeE faw | 91 oFR ® ? ufargsicaes fava o ufderor s aifqard &2

Describe the performance appraisal process. Do you think that managers should also
be subject to performance appraisal ?

SHTHETHAT AR IFHAT o1 A0 HL | 371 319 Hrad § fob Jemeeni ol +1 Swrlamar gedied |
TSR =feT ?

What is the need for co-operation between labour-unions and management ?

JH-TE] qAT Y=Lkl o AL AN F1 I3T AT & 2

Examine the suitability of privatisation of pension funds.

TYH-TS o ST &1 I9GHaT 1 T 1e10T FIT |

OR / S1%rar

Elective - IV

(International Business)

fasca—1V
( 3T I T

“W.T.O. rules make life easier for all”. Elucidate.

ey, 1.3l frem et & fae STae & SeH 9 € -amedn )

“Increased foreign trade means increased challenges to developing countries like India”.
Comment.

“Ied gu face R w1 1l ¥ 9Ra S fasmee e <l o fore sect g8 ghifae - ferqut R

What are the implications of foreign currency crises on international business in
underdeveloped countries ?

STeqfashTad <9 H facyT 721 Hohe 1 STavls 19 <R T 31 I 81 Hohdll & 7
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24.

25.

21.

22.

23.

24.

25.

What do you mean by fixed and flexible rates of foreign exchange ? Explain factors
causing fluctuations in exchange rates.

foee? fafag & feer Ton aRad 9Ta A 119 921 9He € 2 faf e S 2ar 9ee & &
qcal 1 auF Fifeg |

Define ‘exchange control’. Discuss the objectives and methods of exchange control.

fafraa fAesor 1 gftanfyg Fifsw) fafma e & st iR fafui =1 ==t Fifsm)

OR / S1%rar

Elective - V

(Income-Tax Law and Tax Planning)
fasea—Vv
€IPCIEPIRERISED)!

How will you determine residential status of an individual ?

et afw 3 sty feafa =1 fAuior ey 59 3 ?

How is taxable income computed ? How is tax liability calculated ?

FHENT 3T F TUAT HY F1 9T 82 F-gMfFea F1 7M1 FH F1 9T § 2

How will you treat housing loan in the computation of income tax ?

SR TTUMT o Gy | Te-H01 W FY faar &3 ?

What are the powers of the Central Board of Direct Taxes ?

T2A SIS AT SEEE a9 & ISR &1 38@ Fifaq |

How can a political party claim exemption under section 13 A of the Income Tax Act ?

TR AR o 2T7ET 13 A T SFad Tk IS Ifdeh a1 B2 o1 el Hl o Hehdll & 2
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SECTION - IV
Qug—-1V

Note : This section consists of one essay type question of forty (40) marks to

A

26.

be answered in about one thousand (1000) words on any of the

following topics. This question carries 40 marks.
(40x1=40 marks)

THEE Y Uk 9019 (40) 3! skl FHerurcaes U39 § foraen wr fafafed
fawaii & 9 hoel Weh 9T, T Ueh BSIR (1000) Weei § 3Tufer ©1
(40x1=40 37eh)

State the objectives of corporate disclosure. Discuss the recent trends in the corporate
disclosure with special reference to social reporting.

e YT % IR SR wEiSe [{ifén o sy # A wehTeRm o1 sy
gt &1 ==t Fiw)
OR / 3{aT

“The business organisations in India operate in a fragmented market”. Comment what
should a business organisation do to become a market leader in fast moving consumer
goods (FMCG) market ?

IRd H AaEfaek HieHl ol favadn Semi H i & e § 1 1 foafia 2ayn aRg IR o
ISR AR & ok TeTT <rerenfes |ie sl 331 1 ey ?
OR / 3tgaT

Discuss the main issues relating to financial sector reforms in India. Identify the future
challenges in this regard.

IR W fo T &1 Gori < Heig | qed STl #71 == #1601 39 ey o wfard o1 gRifadl
T FIfST |
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