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9.

Instructions for the Candidates

Write your roll number in the space provided on
the top of this page.

Answers to short answer/essay type questions are
to be given in the space provided below each question
or after the questions in the Test Booklet itself.

No Additional Sheets are to be used.

At the commencement of examination, the question
booklet will be given to you. In the first 5 minutes,
you are requested to open the booklet and
compulsorily examine it as below :

(i) To have access to the Test Booklet, tear off the
paper seal on the edge of this cover page. Do not
accept a booklet without sticker-seal and do not
accept an open booklet.

(ii) Tally the number of pages and number of
questions in the booklet with the information
printed on the cover page. Faulty booklets due
to pages/questions missing or duplicate or not
in serial order or any other discrepancy should
be got replaced immediately by a correct booklet
from the invigilator within the period of 5
minutes. Afterwards, neither the question
booklet will be replaced nor any extra time will
be given.

Read instructions given inside carefully.

One page is attached for Rough Work at the end of
the booklet before the Evaluation Sheet.

If you write your name or put any mark on any part
of the Answer Sheet, except for the space allotted for
the relevant entries, which may disclose your
identity, you will render yourself liable to
disqualification.

You have to return the Test booklet to the
invigilators at the end of the examination
compulsorily and must not carry it with you outside
the Examination Hall.

Use only Blue/Black Ball point pen.

Use of any calculator or log table etc. is prohibited.

10. There is NO negative marking.
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TOURISM ADMINISTRATION AND MANAGEMENT
e SawT Ud Yee

PAPER —-11I
o —111

NOTE: This paper is of two hundred (200) marks containing four (4) sections.
Candidates are required to attempt the questions contained in these sections
according to the detailed instructions given therein.

e TE YU 1 Y (200) 3okl AT & TS 30U O (4) WS F1 NeARAA it 371 ¥ wwnlea
Tl ohT IR 3T fg T3 farega FE9il o SrER S €
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SECTION - 1
gug— —1

Note : This section contains five (5) questions based on the following
paragraph. Each question should be answered in about thirty (30)
words and each carries five (5) marks. (5x5=25 marks)

30 We § frafafad ergese R i o (5) T99 € | Tish T9 ol St
T A (30) Ieal B TR T 1 Uk WA Ui (5) ki BT ¥ | (5x5=25 3{h)

Read the following paragraph and answer the five questions given in the end.

Social and cross-cultural interactions are inherent in the travel process. For
millions, they are the reason for travel itself. Social contact includes face to face
exchange as well as more indirect interactions that occur on busy streets and side
walks. Social interactions can be purely social, purely business, or a combination.
The mere presence of strangers as tourists will have some effect on a community - be
it social, economic environmental or all three. More people in a community means
longer lines at the store, more traffic on the road, and larger crowds at recreation
and tourism facilities. Tourists too will affect the consumption of such utilities as
gas and water. Not all interactions are negative. Among tourism’s positive benefits
are a boost to the economy, exposure to new ideas and increased interest and activities
in the arts. Both the positive and negative impacts of tourism have been an issue
throughout the history of tourism. A cultural impact occurs to the extent that such
skills and art works are lost or maintained by the influences of tourism. In specific
cases around the world, tourism has preserved and nurtured local customs, skills
and rituals.

frefeafiad TensT &1 ugahy 3id 9 o3 uie go & I

g T Tk T i GEh{E & Q1Y fqeiaer asn-uthar § sfafifed T
A A He TH HRO W A HA ¥ | Wi Hush H faewi enfe % eme-wme
fafag & o Teft- kel § B9 1] TR SideieRr ot afmfad €1 it dush
quid: IS, JUTd: TSI a5 SHi o Uga ©9 H & Tohdl § | TSI SAfHAl
1 Tkl % € H AR A ff TS W Y9TE S § - IR I8 G9TE T, e,
IATER A1 37 I o Aitdfea 9§ & =i 7 2| frdt T § @Rl o6t &1 96 6
31l ¥ ISR 1 T TR ATelt ghHI b WA A bk, Hedhl W 3Tfueh AT e
SMHIE-YHIE & Tl e e & giaensti & faw o<t Wig) g qun = St suaifmansii
%l @Y Sl i Tk guifard | WX SAqeHIeR ThRIcHS el BId | T o HehRIHS
AN F AP T Ao #1 3o, T fa=Ri & ufd Squred qen wenedi § stfieta
qen fafaferli # sifigfg| wed & TR Ta-THRIHE T YR & JUE T &
e # =fedd qe@1 w €1 Wiwhfaew 99E 39 5% 9 ol § R TR e e werhfadr
q B A S |
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1. What does social interaction mean in tourism ?

ISR Sqederr o wded | o 31ef ¥

2. Discuss the impact of presence of strangers as tourists in a community ?

Y@ | TsHfeE shi Tl % w9 | Iufeafd o yural sl oad |
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3.  What are the cultural impacts of tourism ?

e o Withfash e @ € 2

4. How can tourism be a change agent ?

T deeire 1 i h Bl Hehdl § ?
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5. How can a balance be maintained between positive and negative impacts of tourism ?
e % FHRIHE & THRITEH JHTEl o o ohdl T oA W@ ST ehal & 2

SECTION - 11/ @Wug—-II

Note : This section contains fifteen (15) questions each to be answered in about
thirty (30) words. Each question carries five (5) marks. (5x15=75 marks)
e 34 W ie-urg (5-5) i % Uge (15) T §1 T T HI IW AT
09 (30) vl | oTuferd §1 Weleh U9 UrE (5) el 1 ¥ | (5x15=75 3ieh)
6.  Explain the travel motivators in mass tourism ?
S Y & TS F AT ST H TUH |
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7. Differentiate between rural, agri and farm tourism ?

U, Y I T Fied o g AR Fard |

8.  Bring out the significance of Masthabhisheka at Sravanabelagola ?

AT H HEIeh1eh o Hecd hl ISR hi |
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9.  Justify balooning as a tourist sport ?

ST 1 Tewk B & ®9 H siifaa fag w

10. Describe the concept of franchise in hotel industry ?

TIee St | Thamest ohi Hehoda o faeror < |
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11. Explain national water ways of India ?

qRA o T STeqrT ot foreron €|

12. Explain TIM.
TIM &1 foraeor S|
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13. Discuss two methods of capacity management in tourism.

Ted | & JauH o foheal <l diieh] hl &dd |

14. What is Environmental Impact Analysis (EIA) ?

THaRAHe sHae TAfafad (EIA) 1 €2
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15. Compare Binomial and Poisson distribution.

A d IS fars ol gen & |

16. Enlist the components of a long research report ?

el ey RAIE & i skl = o9 |
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17. Explain the link between leadership and motivation ?

el d SN o offel ok Hrel i feerr € |

18. What are the basic financial decisions taken in an organisation ?

T e H fore S Al ot faxdia et wF 9 €2
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19. Compare main features of centralised and decentralised tourism planning.

hfgd g faehf=a e Asiel &l qea favrmiet &t e i

20. Explain the “Visa an arrival facility” for tourists visiting India.

ARA 3T aTel Fieehl o fore * ST W =ffsi gfaen' =1 9o & |
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SECTION - III

Qus —1I11
Note : This section contains five (5) questions of twelve (12) marks each.
Each question is to be answered in about 200 words. (12x5=60 marks)

3G We H 9IRE (12) i F Ui (5) W € | Tk 9 o1 SR I
319l 200 1T H Taferd € (12x5=60 37eR)

21. How far alternate tourism is successful in containing the negative impacts of mass

22.

23.

24.

25.

tourism ?

TS TR % THeA & AHRIHE GHIET Sl Tk H Aehfcqeh The foha qurel €2

How do cultural impacts of tourism differ from its social impacts ?

Y % Witpiaeh JuTE, WIS Jurel § S fir €2

Discuss the challenges faced by hotel industry in India in managing its human resources.

IR Bt ATER §RI S HHIEH Yoe" | T 3T arett gt st faero <1

Define demand forecasting. Briefly discuss the qualitative methods of demand
forecasting.

- ifgereRe 1 &2 Hera H afos swed & Tuiedes aliehl o1 faeRer < |

Explain the marketing strategies used in the different stages of destination life cycle.

T Siaq =56 o fafyysl Tawensti W YA &l SH Jrelt fagom Hifadi =1 faewm < |
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SECTION - IV
g ug -1V

Note : This section consists of one essay type question of forty (40) marks to

26.

be answered in about one thousand (1000) words on any of the
following topics. This question carries 40 marks. (40x1=40 marks)

T TS H T =1l (40) el 1 Farurs w7 § fge sw fefafaa
ol § & had T W, AT TH TR (1000) VIR H T Bl (40x1=40 34ek)

Explain the slogan “India a land of all seasons - and for all reasons”
39 TR T e § | ¢ aRa wft shgsti 9 weft Fwel w yfa ®')
OR/=3T
What factors are currently affecting the growth of accommodation sector in India
and how ? Assess the likely impact of Common Wealth games 2010 on its future.

- VR H T &7 o foehre &1 S § FRE Tl 9 | &7 36h Ao W
2010 H B 9Tt hiHeeY Wetl o FTe ol foreeioor Y |

OR/=AT
Make a critical evaluation of tourism planning in India high-lighting its success and
failures with special reference to Incredible India Campaign.
ARA | T IS i TR 9 STHRCAIS! i IR d ¢, & T H 3T 9Rd &
ey H, TR AT Yol i |
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