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PAPER—III
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NOTE: This paper is of two hundred (200) marks containing four (4) sections.
Candidates are required to attempt the questions contained in these sections
according to the detailed instructions given therein.

e TE WIUR 31 EY (200) 3R] T & T U ©IX (4) TS &)1 rsafdfat =l 37 ® wwifea
Y1 T 35 e T T faeqa e & SEr &1 €1
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SECTION -1
gug—I

Note : This section contains five (5) questions based on the following
paragraph. Each question should be answered in about thirty (30)
words and each carries five (5) marks.
(5x5=25 marks)

e 30 We T feafafad erese T nefa o (5) W97 8 | Jcieh T3 o Sl
YT A (30) TSl W STUfRd B UA® 9T UrE (5) Ikl T B
(5x5=25 37eh)

Social marketing has proven to be a very effective approach in accomplishing
the objectives of many public health programmes. The term social marketing
describes the application of marketing principles to the design and management
of social programmes. It is a strategic social change management approach
involving the design, implementation and control of culturally acceptable
programmes. Social marketing is a systematic approach to solving problems. It
is related to service utilization, product development and acceptance and
behaviour adoption.

Social marketing may involve both the selling of a commodity and the selling
of an idea or practice. Social marketing almost always begins with promotion of
a health related attitude or belief. The principles governing social marketing are
many. It primarily focuses on consumer need. It requires structuring of the
programme organisation and management. It seeks commercial avenues for
products traditionally produced in developmental sector. It is result oriented
and aims at achieving goals.

Social marketing conceives the consumer as the centre of a process involving
four variables such as product, price, place and promotion. Product refers to a
commodity, idea or health practice and it must be defined in terms of the user’s
beliefs, practices and values. Price can refer to a monetary expenditure, an
opportunity cost, a status loss or a consumers time. Place refers to the channels
through which products flow to users and the points at which they are offered.
It involves not only retail and wholesale supply system but also the efforts of
health providers, volunteer workers, friends and neighbours. Place may be a
store, a health centre, an anganwadi or even a person such as a traditional birth
attendant who carries a supply of ORS. In any social marketing activity promotion
requires more than simple advertising. It requires extensive consumer education

to assure appropriate use of products and motivational strategies.
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The primary purpose of social marketing is to bring about a change in
behaviour and not just importing information. The second purpose of social
marketing is demand creation. Very often demand has not been realised by the
programme providers.

The technique basic to social marketing is formative research technique. In
promoting behaviour changes and in creating demand social marketing uses a
feed forward approach that minimizes ‘feed back shocks’, which is called as
formative research. This helps to shape the products and fine tune the promotional
angle.

Social marketing requires creativity in message design and communication
creativity is needed further for implementing qualitative research free of researcher
bias and for developing programme strategies based on research findings.

3Teh CIeh TR hHHl o ¥l ol W o feTq wreTtsieh forau sga gt
T fag g ¥ 1 | faaue vs |mHifSteh wREshEl i SO Td yeed fag ™
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qaTeT & fou SrEfed g g1 a8 9ar STAnT, SAeA fae 8Tk Wi qen eei-

TRl & Hefed ¢ |
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T T ET HIAT ] | THH FHTAHYT SR Fele i HTAT T o6 2t & | I I1e o fag
ST &5 o T TR T B ¢ | TH Il o fau fSent IReafes 3cme fasw
T H T T 1 AT FThHA-ET BT § 3R THhT A& el i Ui &l ¢ |

g oo ® IuHisa 9Ha1 & hfag & ®9 H Tl ¢ 9H =R a9 a0
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T B © SR STTa e ot 1 33 Wl § T o STd o W & | feRet oft wrferen
fouum B35 &t sifwgfg mewt fammaal @ oifiss 1 omden wadt ©1 9% foru fowa
3y Rrfad e STEd © ed IR R Wieded-Hifa % "qfad WA &1 Il
ERIRIRCIREN

TSR foquH 1 9 3239 HFERR § REdd A ©, hed gadl °91 YSH ST
Tl | TSR o 1w Hi T 4e1 w1 | St FRiwH Fewed A Wi
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ISk fa9uM &1 q dehrieh TATcTe 90N Gohieh ¢ | STaeR | Jie &l
e <1 % fau R A 1 91 w1 % faw wrfee favom o wfagfy @ w6t et §
98 9faqfE & ekl ol <A fhan S 9dl © 1 59 TETH TN qehrieh ad © |
T § STRI ! TEY <7 H Tl 1 © IR Afg Teoret FIUshiv Sl ¥el Wl g |
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T AT F IROTH R Senfa wTAHH Feerelt WA TR w1 S|

1.  What is Social Marketing ?
TSR o = § 2
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2.  State the Social Marketing principles.

S foaom & fagral &1 8@ Sifse |

3.  What are the four Ps of Social Marketing Process ?
TS forqom 9k & =R 9IS (Ps) T §?
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4. Indicate the purposes of Social Marketing.
TS foqur & SE9El 1 Sqersy |

5.  Explain the technique used in Social Marketing.
IS TaUUM &1 dehieh i SATSAT Shifeld |
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SECTION - II
Q|ug—II

Note : This section contains fifteen (15) questions each to be answered in
about thirty (30) words. Each question carries five (5) marks.

(5x15=75 marks)
e : TH e H Uge (15) U 1 UA% U9 &1 SR AN 919 (30) I A

TUfeTd §1 Yok 999 9= (5) 3Rl &1 § 1

(5x15=75 3T%h)

Explain the following terms -

7 Il Rt ST it -
6. Atherosclerosis
TR TS
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7. Antioxidants

T =T

8.  Isoelectric point

JTEdIEcifves dise
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9. Caramalization

ETERIESNE]

10. Hidden costs
it gt

D—1206
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11. Panchayati Raj
EEIRCIRE]

12. Cohesiveness
. .
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13. Resist Printing
EIGRCEE I

14. Sanforization

EELTESME]

D—1206
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15. Effective Communication

T IR

16. Ergonomics

EUIRIERS
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17. Motivation

S RUIl

18. Down Syndrome

A faem

D—1206
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19. Cone of Experience

3TVE H HH

20. Result demonstration

BRI R G|
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SECTION - III
Qug—III

Note : This section contains five (5) questions from each of the electives /

21.

22.

23.

24.

specialisations. The candidate has to choose only one elective /
specialisation and answer all the five questions from it. Each question
carries twelve (12) marks and is to be answered in about two hundred
(200) words.
(12x5=60 marks)

39 Ge § Yos Ufeos gohrs/favivear 4 9ie (5) 93 &1 3rgefi &l heat
e Ufeeh sohte / ferdiomian =1 Set S|t § @ =l Yo 1 SRS | TIF
9T 9RE (12) 3! ol € o SHHT IR VI a1 | (200) =i § Tufera §

(12x5=60 37h)

Elective - I
faea—I
FOOD AND NUTRITION
e Td Uit

Describe the importance of using food additives in preservation of foods, giving suitable
examples.

QY ST T G & faC e ufefegd w1 ag@dl 1 90 3aR0n Higd it |

What are protein isolates ? Describe their applications in food processing industry.
WA SATEEed S B €7 SR WrE WHEA @ § 9 WA faa S €, sqen aviA
HIfST |

What do you understand by the term ‘Protein Quality Evaluation”? Enumerate the
different methods for evaluation of protein quality describing any one in detail.

I TOTeST T iR W ST S HEd €7 WIS TUrel % qedihd H h fafi
fafeai =t afemor wifee wa fedt = fafy = faamr @ fag |

“Nutritional Anthropometry is a very useful tool for assessment of nutritional status”.
Elaborate the statement.

“ G TR % o & AU fee T U Sgd S 99 €177 38 %A & fawR
ST |
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25. Discuss the role of Food Biotechnology in combating micronutrient malnutrition.

T Sa-faem #1 geq-difs ac FUmn St JhAm H A i €, 9wt =9t S|

OR / YT

Elective - II
faswea—I1
INSTITUTIONAL MANAGEMENT AND DIETETICS
HETTeh Yarel WS STTETeht

21. How can ‘Value addition” be encouraged in food operations ?

o HeTe S B ¢S TEvE ! 1 R YRR HicHTe o S Hehat 82

22. Describe the tools of management.

eI I3 ! faenges fafed |

23. What steps would a food service manager take to ensure that the establishment is safe
from outbreaks of food poisoning ?

OIS e Qo] O HiQ Hed 39T {68 I8 ofvea B f geamq Wi foseaar |
e |2

24. Enumerate the symptoms of Diabetes mellitus and discuss their metabolic basis.

TEHE I & ALV T AT HIT 3R I ST STTER T ==l HL |

25. Explain the cause of edema in liver cirrhosis, nephritis and congestive heart failure.

foer faifaw, THusey iR FAwied 359 sTersadl § TEl o &RV &l fowarga® fafau|
OR / 3AYaT

Elective - III
fasmea—I11
CHILD AND HUMAN DEVELOPMENT
fory1 & wretE fawra

21. Explain various methods of early detection of childhood disabilities.

el faereniTdr &1 3RfYes Tg=m =i fafis fafi=t @1 avfF w31
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22.

23.

24.

25.

21.

22.

23.

24.

Briefly write the appropriate teaching strategies of early childhood education.
ArfreR Sreareren frer 1 S fasmon wgfadi & i giard # fafea)

Explain J.B. Watson’s theory of behaviourism.

.9, dieHT & HERRAE faS &1 IU HIfT |

What are projective techniques ? Explain any one in detail.

eI Aok w1 € 2 TR U i fawr gdw fafau

Write the importance of Reinforcement in improving learning of the children in the
classroom.

FHefl | Tl H Hed Tl YR AaM o faU geeiei & qed & aR ¥ fafau |

OR / AYaT

Elective - IV
fawmea—1v
CLOTHING AND TEXTILES
qE QYA adT 9

What are the various problems faced by the consumers while buying readymade
garments and textiles ?

TH-TAT 96 9§ FYS! ThEd 9T U fob T ot &1 9 & § 2

What do you understand by the term aesthetic finish ? Explain Burned out Designs,
Embossing, Plisse’ creps and raised fabric surfaces.

dicaicass TREs Teg 9 A9 <21 9™ 82 o oTreee Testen, wHenfa, fiorg &g i

FUS T I g FesTms it = HifSw

List the major dye classes and indicate which fibre types are usually dyed with each.

TS T o Rl G ST T FATRT R fhH YR o =] I U T T a9 § TS TRl © 2

What are the differences among bulky, textured and stretch yarns. Discuss the basic
processes for producing textured yarns.

TR, SHAE 9 WA YT H <R JaRY | SHEe HF o 99 o oI IREHAE &I ==
FHIfTT |
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25.

21.

22.

23.

24.

25.

Patola of Gujarat is a living art of the combined dexterity of the dyer and the weaver.
Explain.

TSIId %1 Tl Uah SiTa=d hell © Sil foh TIRS] TR e 1 Wgsd v ¢ | FOH hiferg |

OR / YT

Elective - V
fawea—v
HOME AND COMMUNITY RESOURCE MANAGEMENT

g 3R W |e T9mas

What are different factors that affect work capacity of a worker ? Explain with suitable
example.

TRl 1 H1E FHAT & <1 SUEH ¢ | 3fed 3Sel Tied YHAT |

Feedback is essential for efficient management of resources. Comment.

FIA FAE & gorg H gfagfy Aftemed g1 feuoft &

Interpersonal communication among family members enhances cohesiveness in family
and helps them to work towards common goals.

TR Te&l & o9 3T=: SAfead GaR IRaR § HHSiehdl ! JgaT <dl ¢ 3R IRaR &l Th
&I T R FE FW H TErEF oA ¢

To what extent do you agree to the statement ‘advertising numbs, the consumers right
to choose’. Justify your answer in light of positive and negative aspects of the statement.

o T T 3119 39 HoA | HeHd ¢ ¢ FoRTo e & =99 % 7 B g@ R ed | HOH F
TR 3T ThRRIcHE Teil i J9-1 § 595 < |

What do you understand by the term functional design ? What principles should be
considered while planning storage ? Explain with examples.

JehTdicHeh TIET 1 319 <1 82 HUT TN & ARNH H fora fagl 1 s @ 3fed

IETR g HHEEY |

OR / AYar
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21.

22.

23.

24.

25.

Elective - VI
famea—vI
HOME SCIENCE EXTENSION EDUCATION
- famm faream firem

Define curriculum and explain the steps in its planning.

=t i ARy SifSTT SR A & ISl o AfaR 9HEsy |

‘Study tours and field visits are ideal methods for educating rural women” - Comment.

Srerforer wieq 3R &t S wrHior Afgened i fen 21 w1 I yonedt 1 fewoht w |

Discuss the methods that can be used to motivate farm women to adopt innovative
ideas and practices for improving quality of their life.

Trtor Afgensti w1 T4 faar SR Sfed gur &1 goisti & STIERu & foau Wiedifed &9 Hal |

foredR qeieh == i |

State the requirements, advantages and limitations of a poster.

TR ] AEYIHAN, Y Ta g et & faug ¥ fafaw)

Explain the role of SHGs in empowering women.

Tfgenstl 1 g9d a9 § TH.TA.S. ®1 fie S B fawR § gwems |
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SECTION - IV
gus—IVv
Note : This section consists of one essay type question of forty (40) marks to
be answered in about one thousand (1000) words on any of the

following topics.
(40x1=40 marks)

AT : TH @S H TH 9dd (40) ekl 1 FHarurcns g9 © e sor frsfafea
fawai 9@ herdd Tk W, AT Tk BSTR (1000) vs<i # 7ferd g1
(40x1=40 3Th)

26. Women constitute one-half of the national resources. Discuss the health related issues,
of women and suggest strategies to combat the problem.

nfeard Senfrer TS gEE 1 o fee €1 gfeeneti & ey Heifuq o fowi s ==l
TR 37 THEAel | S i WHadl % IR § gena e

OR / YT

“Job potential for Home Science graduates” discuss pros and cons of the issue.

‘1T foam & Tt & foe ARl & STaR’ - 39 FHud W ger-faveia ==t i
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