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NOTE : This paper is of two hundred (200) marks containing four (4) sections.
Candidates are required to attempt the questions contained in these sections
according to the detailed instructions given therein.

ÙæðÅ Ñ Øã ÂýàÙÂ˜æ Îæð âæñ (200) ¥´·¤æ´ð ·¤æ ãñ °ß´ §â×ð´ ¿æÚ (4) ¹´Ç ãñÐ  ¥•ØçÍüØæð́ ·¤æð §Ù ×ð́ â×æçãÌ
ÂýàÙæð́ ·¤æ ©•æÚ ¥Ü» çÎØð »Øð çßSÌëÌ çÙÎðüàææð́ ·ð¤ ¥ÙéâæÚ ÎðÙæ ãñÐ
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SECTION - I

¹‡ÇU—I

Note : This section contains five (5) questions based on the following
paragraph.  Each question should be answered in about thirty (30)
words and each carries five (5) marks.

(5x5=25 marks)

ÙæðÅ Ñ §â ¹´Ç ×ð́ çÙ•ÙçÜç¹Ì ¥Ùé‘ÀðÎ ÂÚ ¥æÏæçÚÌ Âæ¡¿ (5) ÂýàÙ ãñ́Ð  Âý̂ Øð·¤ ÂýàÙ ·¤æ ©•æÚ
Ü»Ö» Ìèâ (30) àæ•Îæð´ ×ð´ ¥ÂðçÿæÌ ãñÐ  ÂýˆØð·¤ ÂýàÙ Âæ¡¿ (5) ¥´·¤æ´ð ·¤æ ãñÐ

(5x5=25 ¥´·¤)

Social marketing has proven to be a very effective approach in accomplishing
the objectives of many public health programmes.  The term social marketing
describes the application of marketing principles to the design and management
of social programmes.  It is a strategic social change management approach
involving the design, implementation and control of culturally acceptable
programmes.  Social marketing is a systematic approach to solving problems.  It
is related to service utilization, product development and acceptance and
behaviour adoption.

Social marketing may involve both the selling of a commodity and the selling
of an idea or practice.  Social marketing almost always begins with promotion of
a health related attitude or belief.  The principles governing social marketing are
many.  It primarily focuses on consumer need.  It requires structuring of the
programme organisation and management.  It seeks commercial avenues for
products traditionally produced in developmental sector.  It is result oriented
and aims at achieving goals.

Social marketing conceives the consumer as the centre of a process involving
four variables such as product, price, place and promotion. Product refers to a
commodity, idea or health practice and it must be defined in terms of the user’s
beliefs, practices and values.  Price can refer to a monetary expenditure, an
opportunity cost, a status loss or a consumers time.  Place refers to the channels
through which products flow to users and the points at which they are offered.
It involves not only retail and wholesale supply system but also the efforts of
health providers, volunteer workers, friends and neighbours.  Place may be a
store, a health centre, an anganwadi or even a person such as a traditional birth
attendant who carries a supply of ORS.  In any social marketing activity promotion
requires more than simple advertising. It requires extensive consumer education
to assure appropriate use of products and motivational strategies.
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The primary purpose of social marketing is to bring about a change in
behaviour and not just importing information.  The second purpose of social
marketing is demand creation. Very often demand has not been realised by the
programme providers.

The technique basic to social marketing is formative research technique.  In
promoting behaviour changes and in creating demand social marketing uses a
feed forward approach that minimizes ‘feed back shocks’, which is called as
formative research.  This helps to shape the products and fine tune the promotional
angle.

Social marketing requires creativity in message design and communication
creativity is needed further for implementing qualitative research free of researcher
bias and for developing programme strategies based on research findings.

¥Ùð·¤ Üæð·¤ SßæS‰Ø ·¤æØüR¤×æð´ ·ð¤ ©gðàØæð´ ·¤è ÂýæçŒÌ ·ð¤ çÜ° âæ×æçÁ·¤ çßÂ‡æÙ ÕãéÌ ÂýÖæßàææÜè

É¸́» çâh ãé¥æ ãñÐ  âæ×æçÁ·¤ çßÂ‡æÙ àæ•Î âæ×æçÁ·¤ ·¤æØüR¤×æð́ ·¤è M¤ÂÚð¹æ °ß´ ÂýÕ´ÏÙ çâhæ‹Ì ÂÚ

Üæ»ê ãæðÌæ ãñ́Ð  Øã °·¤ âæ×çÚ·¤ âæ×æçÁ·¤ ÂçÚß•æüÙ ·ð¤ ÂýÕ´ÏÙ ·¤æ ÎëçC·¤æð‡æ ãñ çÁâ×ð́ âæ´S·ë¤çÌ·¤ M¤Â âð

Sßè·¤æØü ·¤æØü·ý¤×æð´ ·ð¤ çÇÁæ§Ù ¥æñÚ ©âð Üæ»ê ·¤ÚÙæ àææç×Ü ãæðÌæ ãñÐ  âæ×æçÁ·¤ çßÂ‡æÙ â×SØæ¥æð´ ·ð¤

â×æƒææÌ ·ð¤ çÜ° ÃØßçSÍÌ É´» ãñÐ  Øã âðßæ ©ÂØæð», ©ˆÂæÎÙ çß·¤æâ ¥æñÚ Sßè·ë¤çÌ ÌÍæ ÃØßãæÚ-

»ýã‡æèØÌæ âð â´Õç‹ÏÌ ãñÐ

âæ×æçÁ·¤ çßÂ‡æÙ ×ð´ ç·¤âè ßSÌé ·¤æ çßR¤Ø ¥æñÚ ç·¤âè çß¿æÚ ¥Íßæ çÙˆØßëçÌ (Âýðç•Åâ) ÎæðÙæð´

ãè àææç×Ü ãæð â·¤Ìð ãñ´Ð  âæ×æçÁ·¤ çßÂ‡æÙ Ü»Ö» âßüÍæ SßæS‰ØßÏü·¤ ÎëçC·¤æð‡æ ¥Íßæ çßàßæâ âð

â´Õç‹ÏÌ ãæðÌæ ãñÐ  âæ×æçÁ·¤ çßÂ‡æÙ ·ð¤ â´¿æÜÙ çâhæ‹Ì ¥Ùð·¤æð´ ãñ´Ð  §â·¤æ ÜÿØ ×é•ØÌÑ ©ÂÖæð•Ìæ

·¤è ×æ´» ãé¥æ ·¤ÚÌæ ãñÐ  §â×ð´ ·¤æØüR¤× ¥æñÚ ÂýÕ´ÏÙ ·¤è â´Ú¿Ùæ ·¤è ÁM¤ÚÌ ãæðÌè ãñÐ  Øã ©ˆÂæÎæð´ ·ð¤ çÜ°

ÃØæÂæçÚ·¤ ÿæð̃ ææð́ ·ð¤ çÜ° ÌÜæàæ ·¤ÚÙð ãæðÌð ãñ́Ð °ðâð ©ˆÂæÎæð́ ·ð¤ çÜ° çÁÙ·¤æ ÂæÚ•ÂçÚ·¤ ©ˆÂæÎÙ çß·¤æâ

âð•ÅÚ ×ð´ ãæðÌæ ãñÐ  Øã ÂýçÌÈ¤Ü-×é¹è ãæðÌæ ãñ ¥æñÚ §â·¤æ ÜÿØ ©gðàØæð´ ·¤è ÂýæçŒÌ ÚãÌæ ãñÐ

âæ×æçÁ·¤ çßÂ‡æÙ ×ð́ ©ÂÖæð•Ìæ ÂýçR¤Øæ ·ð¤ ·ð¤‹ÎýçÕ‹Îé ·ð¤ M¤Â ×ð́ ÚãÌæ ãñ çÁâ×ð́ ¿æÚ Ì•ß ØÍæ

©ˆÂæÎ, ·¤è×Ì, SÍæÙ ¥æñÚ ¥çÖßëçh ãñ́Ð  ©ˆÂæÎ âð Öæß ãñ ßSÌé, çß¿æÚ ¥Íßæ SßSÍ ßëç•æØæ´ ãñ ¥æñÚ §âð

¥çÙßæØüÌØæ ©ÂÖæð•Ìæ ·ð¤ çßàßæâæð́, ßëç•æØæð́ ¥æñÚ ×êËØæð́ ·ð¤ ¥ÙéâæÚ ÂæçÚÖæçáÌ ç·¤Øæ ÁæÙæ ¿æçã°Ð

·¤è×Ì âð ×éÎýæ ·ð¤ M¤Â ×ð´ ç·¤Øæ ¹¿ü °·¤ ¥ßâÚ ·¤è Üæ»Ì, SÌÚ ·¤è ç»ÚæßÅ ¥Íßæ ©ÂÖæð•Ìæ ·¤æ â×Ø

¥æ ÁæÌð ãñ´Ð  SÍæÙ ©Ù Âý‡ææçÜØæð´ ·¤è ¥æñÚ §´ç»Ì ·¤ÚÌæ ãñ çÁÙ âð ©ˆÂæÎ ©ÂÖæð•Ìæ Ì·¤ Âãé´¿Ìð ãñ´Ð  §Ù ×ð´

ßð Œßæ§´Å Öè àææç×Ü ãñ´ Áãæ´ âð ©Ù·¤æ çßR¤Ø ç·¤Øæ ÁæÌæ ãñÐ  §â×ð´ Ù ·ð¤ßÜ ¹éÎÚæ ¥æñÚ Íæð·¤ âŒÜæ§ü

çâSÅ× ãè ¥æÌð ãñ́ ¥çÂÌé SßæS‰Ø ÂýÎæÌæ¥æð́, SßØ´âðßè, ç×˜ææð́ ¥æñÚ ÂÇæðçâØæð́ ·ð¤ ÂýØæâ Öè âç•×çÜÌ ãæðÌð

ãñ́Ð  ·¤æð§ü Ö‡ÇæÚ, °·¤ SßæS‰Ø ·ð¤‹Îý, °·¤ ¥æ´»ÙßæÇ¸è ¥Íßæ °ðâæ ÃØç•Ì Öè ãæð â·¤Ìæ ãñ Áæð ÂæÚ•ÂçÚ·¤
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1. What is Social Marketing ?

âæ×æçÁ·¤ çßÂ‡æÙ •Øæ ãñ?

Îæ§ü ãæðÌæ ãñ ¥æñÚ ÁèßÙ Úÿæ·¤ ÏæðÜ ·¤æð ©ÆæØð ÚãÌè ãñ SÍæÙ ·ð¤ ¥‹Ì»üÌ ¥æ ÁæÌð ãñ´Ð  ç·¤âè Öè âæ×æçÁ·¤

çßÂ‡æÙ çR¤Øæ ·¤è ¥çÖßëçh ×ã$Á çß™ææÂÙæð´ âð ¥çÏ·¤ ·¤è ¥Âðÿææ Ú¹Ìè ãñÐ  §â·ð¤ çÜ° çßSÌëÌ

©ÂÖæð•Ìæ çàæçÿæÌ ·¤ÚÙæ ÁM¤Úè ãñ çÁââð ©ˆÂæÎæð´ ¥æñÚ ÂýæðˆâæãÙ-ÙèçÌ ·ð¤ â×éç¿Ì ÂýØæð» ·¤æð Ø·¤èÙè

ÕÙæØæ Áæ â·ð¤Ð

âæ×æçÁ·¤ çßÂ‡æÙ ·¤æ ×êÜ ©gðàØ ÃØßãæÚ ×ð´ ÂçÚßÌüÙ ÜæÙæ ãñ, ·ð¤ßÜ âê¿Ùæ ×æ˜æ ÂýÎæÙ ·¤ÚÙæ

Ùãè´Ð  âæ×æçÁ·¤ çßÂ‡æÙ ·¤æ ×ÙæðÚÍ ×æ¡» ·¤æð ÂñÎæ ·¤ÚÙæ ãñÐ  ¥çÏ·¤ÌÚ ·¤æØüR¤× ÂýÎæÌæ¥æð´ Ùð ×æ¡» ·¤æ

¥Ùé×æÙ Ùãè´ ç·¤Øæ ãæðÌæÐ

âæ×æçÁ·¤ çßÂ‡æÙ ·¤è ×êÜ Ì·¤Ùè·¤ Ú¿Ùæˆ×·¤ »ßðá‡ææ Ì·¤Ùè·¤ ãñÐ  ÃØßãæÚ ×ð´ ÂçÚßÌüÙ ·¤æð

ÕÉæßæ ÎðÙð ·ð¤ çÜ° ¥æñÚ ×æ¡» ·¤æð ÂñÎæ ·¤ÚÙð ·ð¤ çÜ° âæ×æçÁ·¤ çßÂ‡æÙ Âêßü ÂýçÌÂéçC É´» ·¤æð ¥ÂÙæÌæ ãñ

çÁââð ÂýçÌÂéçC ·ð¤ ÛæÅ·¤æð´ ·¤æð ‹ØêÙÌ× ç·¤Øæ Áæ â·¤Ìæ ãñÐ  §âð Ú¿Ùæˆ×·¤ »ßðá‡ææ Ì·¤Ùè·¤ ·¤ãÌð ãñ´Ð

§â âð ©ˆÂæÎæð́ ·¤æð SßM¤Â ÎðÙð ×ð́ âãæØÌæ ·¤ÚÌæ ãñ ¥æñÚ ¥çÖßëçh â•Õ‹Ïè ÎëçC·¤æð‡æ ·¤æð âãè Ú¹Ìæ ãñÐ

âæ×æçÁ·¤ çßÂ‡æÙ ×ð´ â´Îðàæ ·¤æð ÕÙæÙð ¥æñÚ â´¿æÚ ×ð´ âëÁÙæˆ×·¤Ìæ ·¤è ¥æßàØ·¤Ìæ ãæðÌè ãñÐ

âëÁÙæˆ×·¤Ìæ »é‡ææˆ×·¤ ¥‹ßðá‡æ ·ð¤ çÜ° Öè ¥ÂðçÿæÌ ãñÐ  Øã ¥‹ßðá·¤ ·ð¤ Âêßæü»ýã âð ×é•Ì ãæð»è ¥æñÚ

§âð ¥‹ßðá‡æ ·ð¤ ÂçÚ‡ææ×æð́ ÂÚ ¥æÏæçÚÌ ·¤æØüR¤× â•Õ‹Ïè Ú‡æÙèçÌ ÌñØæÚ ·¤è ãæð»èÐ
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3. What are the four Ps of Social Marketing Process ?

âæ×æçÁ·¤ çßÂ‡æÙ ÂýçR¤Øæ ·ð¤ ¿æÚ ÒÂèÓÁ (P s) •Øæ ãñ?

2. State the Social Marketing principles.

âæ×æçÁ·¤ çßÂ‡æÙ ·ð¤ çâhæ‹Ìæð´ ·¤æ ©„ð¹ ·¤èçÁ°Ð
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4. Indicate the purposes of Social Marketing.

âæ×æçÁ·¤ çßÂ‡æÙ ·ð¤ ©gðàØæð´ ·¤æð ÕÌÜæ§°Ð

5. Explain the technique used in Social Marketing.

âæ×æçÁ·¤ çßÂ‡æÙ ·¤è Ì·¤Ùè·¤ ·¤è ÃØæ•Øæ ·¤èçÁ°Ð
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SECTION - II

¹‡ÇU—II

Note : This section contains fifteen (15) questions each to be answered in
about thirty (30) words.  Each question carries five (5) marks.

(5x15=75 marks)

ÙæðÅ Ñ §â ¹´Ç ×ð´ Â´Îýã (15) ÂýàÙ ãñ́Ð  Âý̂ Øð·¤ ÂýàÙ ·¤æ ©•æÚ Ü»Ö» Ìèâ (30) àæ•Îæð́ ×ð́
¥ÂðçÿæÌ ãñÐ  ÂýˆØð·¤ ÂýàÙ Âæ¡¿ (5) ¥´·¤æð´ ·¤æ ãñÐ

(5x15=75 ¥´·¤)

6. Atherosclerosis

°ÍÚæðS•ÜðÚæðçââ

Explain the following terms -

çÙ•Ù àæ•Îæð́ ·¤è ÃØæ•Øæ ·¤èçÁ° -
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7. Antioxidants

°‹Åè ¥æð•âèÇð‹Åâ

8. Isoelectric point

¥æ§âæð§Üðç•Åþ·¤ Âæò§´Å
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9. Caramalization

·ñ¤Ú×Üæ§ÁðàæÙ

10. Hidden costs

çÀÂð ãé°ð ¹¿ðü
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11. Panchayati Raj

Â´¿æØÌè ÚæÁ

12. Cohesiveness

â´â´Á·¤Ìæ
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13. Resist Printing

ÂýçÌÚæðÏ·¤ ÀÂæ§ü

14. Sanforization

âñÙÈ¤Úæ§ÁðàæÙ
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15. Effective Communication

ÂýÖæßàææÜè â´¿æÚ

16. Ergonomics

§»æðüÙæðç×•â
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17. Motivation

©ˆÂýðÚ‡ææ

18. Down Syndrome

Çæª¤Ù çâ‹Çþæð×
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19. Cone of Experience

¥ÙéÖß ·¤æ ·¤æðÙ

20. Result demonstration

ÂçÚ‡ææ× ÂýÎàæüÙ
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SECTION - III

¹‡ÇU—III

Note : This section contains five (5) questions from each of the electives /
specialisations.  The candidate has to choose only one elective /
specialisation and answer all the five questions from it.  Each question
carries twelve (12) marks and is to be answered in about two hundred
(200) words.

(12x5=60 marks)

ÙæðÅ Ñ §â ¹´Ç ×ð´ ÂýˆØð·¤ °ðç‘À·¤ §·¤æ§ü/çßàæðá™æÌæ âð Âæ¡¿ (5) ÂýàÙ ãñ́Ð  ¥•ØÍèü ·¤æð ·ð¤ßÜ
°·¤ °ðç‘À·¤ §·¤æ§ü/çßàæðá™æÌæ ·¤æð ¿éÙ·¤Ú ©âè ×ð́ âð Âæ¡¿æð ÂýàÙæð́ ·¤æ ©•æÚ ÎðÙæ ãñÐ  Âý̂ Øð·¤
ÂýàÙ ÕæÚã (12) ¥´·¤æð́ ·¤æ ãñ ß ©â·¤æ ©•æÚ Ü»Ö» Îæð âæñ (200) àæ•Îæð́ ×ð́ ¥ÂðçÿæÌ ãñÐ

(12x5=60 ¥´·¤)

Elective - I

çß·¤ËÂU—I

FOOD AND NUTRITION

¹æl °ß´ Âæðá‡æ

21. Describe the importance of using food additives in preservation of foods, giving suitable
examples.

¹æl ÂÎæÍæðZ ·¤è âéÚÿææ ·ð¤ çÜ° Èê¤Ç °çÇçÅÃãâ ·¤è ×ãˆßÌæ ·¤æ ß‡æüÙ ©ÎæãÚ‡ææð´ âçãÌ ·¤èçÁ°Ð

22. What are protein isolates ?  Describe their applications in food processing industry.

ÂýæðÅèÙ ¥æ§âæðÜðÅâ •Øæ ãæðÌð ãñ?  ©Ù·¤æ ¹æl â´âæÏÙ ©læð» ×ð´ ·ñ¤âð ÂýØæð» ç·¤Øæ ÁæÌæ ãñ, ©â·¤æ ß‡æüÙ

·¤èçÁ°Ð

23. What do you understand by the term ‘Protein Quality Evaluation”?  Enumerate the
different methods for evaluation of protein quality describing any one in detail.

ÒÒÂýæðÅèÙ »é‡æß•ææ ·¤æ ×êËØæ´·¤ÙÓÓ âð ¥æÂ •Øæ â×ÛæÌð ãñ?  ÂýæðÅèÙ »é‡æß•ææ ·ð¤ ×êËØæ´·¤Ù ·¤ÚÙð ·¤è çßçÖóæ

çßçÏØæð´ ·¤è ÂçÚ»‡æÙæ ·¤èçÁ° °ß´ ç·¤âè °·¤ çßçÏ ·¤æð çßSÌæÚ âð çÜ¹ðÐ

24. “Nutritional Anthropometry is a very useful tool for assessment of nutritional status”.
Elaborate the statement.

ÒÒÂæðá‡æÁ SÌÚ ·ð¤ ×êËØæ´·¤Ù ·ð¤ çÜ° ‹ØêçÅþàÙÜ °´ÍýæðÂæð×ðÅþè °·¤ ÕãéÌ ©ÂØæð»è Ø´˜æ ãñ´ÐÓÓ §â ·¤ÍÙ ·¤æ çßSÌæÚ

·¤èçÁ°Ð
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25. Discuss the role of Food Biotechnology in combating micronutrient malnutrition.

¹æl Áñß-çß™ææÙ ·¤æ âêÿ×-ÂæñçC·¤ Ìˆß ·é¤Âæðá‡æ ·¤è Úæð·¤Íæ× ×ð´ •Øæ Öêç×·¤æ ãñ, §â·¤è ¿¿æü ·¤èçÁ°Ð

OR / ¥Íßæ

Elective - II

çß·¤ËÂ—II

INSTITUTIONAL MANAGEMENT AND DIETETICS

â´SÍæçÙ·¤ ÂýÕ‹Ï °ß´ ¥æãæçÚ·¤è

21. How can ‘Value addition’ be encouraged in food operations ?

ÖæðÁÙ â´¿æÜÙ ·¤æØæðZ ×ð´ ÒÒßñËØé °ÇèàæÙÓÓ ·¤æð ç·¤â Âý·¤æÚ ÂýæðˆâæãÙ çÎØæ Áæ â·¤Ìæ ãñ?

22. Describe the tools of management.

ÃØßSÍæÂÙ Ø´˜ææð´ ·¤æð çßSÌæÚÂêßü·¤ çÜç¹ØðÐ

23. What steps would a food service manager take to ensure that the establishment is safe
from outbreaks of food poisoning ?

ÖæðÁÙ ·¤æØü âðßæ â´¿æÜ·¤ ·¤æñÙâð ·¤Î× ©Ææ°»æ çÁââð Øã ¥æàßSÌ ãæð ç·¤ â´SÍæÂÙ ÖæðÁÙ çßáæ•ÌÌæ âð

âéÚçÿæÌ Úãð?

24. Enumerate the symptoms of Diabetes mellitus and discuss their metabolic basis.

×Ïé×ðã Úæð» ·ð¤ Üÿæ‡ææð´ ·¤è »‡æÙæ ·¤èçÁ° ¥æñÚ ©Ù·ð¤ ©ÂÂæ¿Ù ¥æÏæÚ ·¤è ¿¿æü ·¤Úð´Ð

25. Explain the cause of edema in liver cirrhosis, nephritis and congestive heart failure.

çÜßÚ çâÚæðçââ, ÙñÈ¤Úæ§Å÷â ¥æñÚ ·¤ÙÁçSÅß NÎØ ¥àæ•ÌÌæ ×ð´ °Çè×æ ·ð¤ ·¤æÚ‡æ ·¤æð çßSÌæÚÂêßü·¤ çÜç¹°Ð

OR / ¥Íßæ

Elective - III

çß·¤ËÂ—III

CHILD AND HUMAN DEVELOPMENT

çàæàæé °ß´ ×æÙßèØ çß·¤æâ

21. Explain various methods of early detection of childhood disabilities.

ÕæËØæßSÍæ çß·¤Üæ´»Ìæ ·¤è ¥æÚ´çÖ·¤ Âã¿æÙ ·¤è çßçÖóæ çßçÏØæð´ ·¤æ ß‡æüÙ ·¤Úð´Ð
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22. Briefly write the appropriate teaching strategies of early childhood education.

ÂýæÚ´çÖ·¤ ÕæËØæßSÍæ çàæÿææ ·¤è ©ç¿Ì çàæÿæ‡æ ÂhçÌØæð´ ·ð¤ ÕæÚð ×ð´ â´çÿæŒÌ ×ð´ çÜç¹°Ð

23. Explain J.B. Watson’s theory of behaviourism.

Áð.Õè. ßæòÅâÙ ·ð¤ ÃØßãæÚßæÎ çâhæ‹Ì ·¤æ ß‡æüÙ ·¤èçÁ°Ð

24. What are projective techniques ?  Explain any one in detail.

ÂýÿæðÂèØ Ì·¤Ùè·¤ •Øæ ãñ´?  ç·¤âè °·¤ ·¤æð çßSÌæÚ Âêßü·¤ çÜç¹°Ð

25. Write the importance of Reinforcement in improving learning of the children in the
classroom.

·¤ÿææ ×ð́ Õ“ææð́ ×ð́ âè¹Ùð â•Õ‹Ïè âéÏæÚ ÜæÙð ·ð¤ çÜ° ÂýÕÜè·¤Ú‡æ ·ð¤ ×ãˆß ·ð¤ ÕæÚð ×ð́ çÜç¹°Ð

OR / ¥Íßæ

Elective - IV

çß·¤ËÂ—IV

CLOTHING AND TEXTILES

ßS˜æ ÂýâæÏÙ ÌÍæ ßS˜æ

21. What are the various problems faced by the consumers while buying readymade
garments and textiles ?

ÕÙð-ÕÙæ° ßS˜æ ß ·¤ÂÇ¸æ ¹ÚèÎÌð â×Ø ©ÂÖæð•Ìæ ç·¤Ù ç·¤Ù â×SØæ¥æð´ ·¤æ âæ×Ùæ ·¤ÚÌð ãñ´?

22. What do you understand by the term aesthetic finish ?  Explain Burned out Designs,
Embossing, Plisse’ creps and raised fabric surfaces.

âæñ‹ÎØæü̂ ×·¤ ÂçÚâ”ææ àæ•Î âð ¥æÂ·¤æ •Øæ ¥çÖÂýæØ ãñ?  ÕÙü ¥æª¤Å çÇÁæ§Ù, °×Õæðçâ´», çŒÜâ ·¤ÚðÂ ¥æñÚ

·¤ÂÇ¸ð ÂÚ ©Ù·ð¤ ãé° çÇÁæ§Ù ·¤è ÃØæ•Øæ ·¤èçÁ°Ð

23. List the major dye classes and indicate which fibre types are usually dyed with each.

×é•Ø Ú́» ß»æðZ ·¤è âê¿è ÕÙæ§° ÌÍæ ÕÌæ§° ç·¤ ç·¤â Âý·¤æÚ ·ð¤ Ì‹Ìé ·¤æð ÂýæØÑ Âý̂ Øð·¤ Ú́» ß»ü âð Ú́»æ Áæ â·¤Ìæ ãñ?

24. What are the differences among bulky, textured and stretch yarns.  Discuss the basic
processes for producing textured yarns.

ÕË·¤è, Åð•â¿ÚÇ ß SÅþð¿ Ïæ»æð´ ×ð´ ¥‹ÌÚ ÕÌæ§°Ð  Åð•â¿Çü Ïæ»æð´ ·ð¤ ÕÙæÙð ·ð¤ ×êËØ ÂçÚçR¤Øæ¥æð´ ·¤è ¿¿æü

·¤èçÁ°Ð
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25. Patola of Gujarat is a living art of the combined dexterity of the dyer and the weaver.
Explain.

»éÁÚæÌ ·¤æ ÂÅæðÜæ °·¤ Áèß‹Ì ·¤Üæ ãñ Áæð ç·¤ Ú´»ÚðÁ ¥æñÚ ÕéÙ·¤Ú ·¤æ â´Øé•Ì ·¤æñàæÜ ãñÐ  ß‡æüÙ ·¤èçÁ°Ð

OR / ¥Íßæ

Elective - V

çß·¤ËÂ—V

HOME AND COMMUNITY RESOURCE MANAGEMENT

»ëã ¥æñÚ âæ×éÎæçØ·¤ âæÏÙ ÂýàææâÙ

21. What are different factors that affect work capacity of a worker ?  Explain with suitable
example.

·¤æØü·¤Ìæü ·¤è ·¤æØü ÿæ×Ìæ ·ð¤ •Øæ ©ÂæÎæÙ ãñÐ  ©ç¿Ì ©ÎæãÚ‡ææð´ âçãÌ â×Ûææ§°Ð

22. Feedback is essential for efficient management of resources.  Comment.

·é¤àæÜ â´âæÏÙæð´ ·ð¤ ÂýÕ‹Ï ×ð´ ÂýçÌÂéçC ¥çÙßæØü ãñÐ çÅŒÂ‡æè ·¤çÚ°Ð

23. Interpersonal communication among family members enhances cohesiveness in family
and helps them to work towards common goals.

ÂæçÚßæçÚ·¤ âÎSØæð´ ·ð¤ Õè¿ ¥‹ÌÑ ÃØç•Ì»Ì â´¿æÚ ÂçÚßæÚ ×ð´ â´â´Á·¤Ìæ ·¤æð ÕÉ¸æßæ ÎðÌæ ãñ ¥æñÚ ÂçÚßæÚ ·¤æð °·¤

ÜÿØ ·¤è ¥æðÚ ·¤æØü ·¤ÚÙð ×ð´ âãæØ·¤ ãæðÌæ ãñÐ

24. To what extent do you agree to the statement ‘advertising numbs, the consumers right
to choose’.  Justify your answer in light of positive and negative aspects of the statement.

ç·¤â ãÎ÷ Ì·¤ ¥æÂ §â ·¤ÍÙ âð âã×Ì ãñ ÒÒçß™ææÂÙ »ýæã·¤ ·ð¤ ¿ØÙ ·ð¤ ã·¤ ·¤æð âéŒÌ ·¤Ú ÎðÌæ ãñÓÓÐ  ·¤ÍÙ ·ð¤

â·¤æÚæˆ×·¤ ¥æñÚ Ù·¤æÚæˆ×·¤ Âÿææð´ ·¤è ÚæðàæÙè ×ð´ ÁßæÕ Îð´Ð

25. What do you understand by the term functional design ?  What principles should be
considered while planning storage ?  Explain with examples.

Âý·¤æØæüˆ×·¤ M¤ÂÚð¹æ ·¤æ ¥Íü •Øæ ãñ?  â´»ýã SÍæÙ ·ð¤ ¥æØæðÁÙ ×ð´ ç·¤Ù çâhæ‹Ìæð´ ·¤æ •ØæÜ Ú¹ð´»ðÐ  ©ç¿Ì

©ÎæãÚ‡ææð´ mæÚæ â×Ûææ§°ð´Ð

OR / ¥Íßæ
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Elective - VI

çß·¤ËÂ—VI

HOME SCIENCE EXTENSION EDUCATION

»ëã-çß™ææÙ çßSÌæÚ çàæÿææ

21. Define curriculum and explain the steps in its planning.

ÂæÆK¿Øæü ·¤è ÂçÚÖæáæ ÎèçÁ° ¥æñÚ ØæðÁÙæ ·ð¤ ÂÎæð´ ·¤æð âçßSÌæÚ â×Ûææ§°Ð

22. ‘Study tours and field visits are ideal methods for educating rural women’ - Comment.

àæñÿæç‡æ·¤ ÂØüÅÙ ¥æñÚ ÿæð̃ æèØ ÎæñÚæ »ýæ×è‡æ ×çãÜæ¥æð́ ·¤æð çàæÿææ ÎðÙð ·¤è ©•æ× Âý‡ææÜè ãñÐ  çÅŒÂ‡æè ·¤ÚæðÐ

23. Discuss the methods that can be used to motivate farm women to adopt innovative
ideas and practices for improving quality of their life.

»ýæ×è‡æ ×çãÜæ¥æð´ ·¤æð ÙØð çß¿æÚæð´ ¥æñÚ ÁèßÙ âéÏæÚ ·¤è ÂýÍæ¥æð´ ·ð¤ ¥ÙéâÚ‡æ ·ð¤ çÜ° ÂýæðˆâæçãÌ ·ñ¤âð ·¤Úð´»ðÐ

çßSÌæÚ Âêßü·¤ ¿¿æü ·¤Úð´Ð

24. State the requirements, advantages and limitations of a poster.

ÂæðSÅÚ ·¤è ¥æßàØ·¤Ìæ°´, ÜæÖ °ß´ ÂçÚâè×æ¥æð´ ·ð¤ çßáØ ×ð´ çÜç¹°Ð

25. Explain the role of SHGs in empowering women.

×çãÜæ¥æð´ ·¤æð â×Íü ÕÙæÙð ×ð´ °â.°¿.Áè. ·¤è Öêç×·¤æ •Øæ ãñÐ  çßSÌæÚ âð â×Ûææ§°Ð
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26. Women constitute one-half of the national resources.  Discuss the health related issues,
of women and suggest strategies to combat the problem.

×çãÜæ°´ ßñÏæçÙ·¤ ÚæCþèØ â´âæÏÙ ·¤æ ¥æÏæ çãSâæ ãñÐ  ×çãÜæ¥æð´ ·ð¤ SßæSÍ â´Õ´çÏÌ ßæÎ çßáØæð´´ ·¤è ¿¿æü ·¤Úð´

¥æñÚ ©Ù â×SØæ¥æð´ âð ÁêÛæÙð ·¤è Ú‡æÙèçÌØæð´ ·ð¤ ÕæÚð ×ð´ âéÛææß ÎèçÁ°Ð

OR / ¥Íßæ

“Job potential for Home Science graduates” discuss pros and cons of the issue.

Ò»ëã çß™ææÙ ·ð¤ SÙæÌ·¤æð´ ·ð¤ çÜ° Ùæñ·¤Úè ·ð¤ ¥ßâÚÓ - §â ·¤ÍÙ ÂÚ Âÿæ-çßÂÿæèØ ¿¿æü ·¤Úð´Ð

SECTION - IV

¹‡Ç—IV

Note : This section consists of one essay type question of forty (40) marks to
be answered in about one thousand (1000) words on any of the
following topics.

(40x1=40 marks)

ÙæðÅ Ñ §â ¹´Ç ×ð́ °·¤ ¿æÜèâ (40) ¥´·¤æð ·¤æ çÙÕ‹Ïæˆ×·¤ ÂýàÙ ãñ çÁâ·¤æ ©•æÚ çÙ•ÙçÜç¹Ì
çßáØæð´ ×ð´ âð ·ð¤ßÜ °·¤ ÂÚ, Ü»Ö» °·¤ ãÁæÚ (1000) àæ•Îæð́ ×ð́ ¥ÂðçÿæÌ ãñÐ

(40x1=40 ¥´·¤)
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1 26 51 76

2 27 52 77

3 28 53 78

4 29 54 79

5 30 55 80

6 31 56 81

7 32 57 82

8 33 58 83

9 34 59 84

10 35 60 85

11 36 61 86

12 37 62 87

13 38 63 88

14 39 64 89

15 40 65 90

16 41 66 91

17 42 67 92

18 43 68 93

19 44 69 94

20 45 70 95

21 46 71 96

22 47 72 97

23 48 73 98

24 49 74 99

25 50 75 100
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